
ACADEMIC PROSPECTUS
2017 / 2018

Faculty of Management Studies and CommerceFaculty of Management Studies and Commerce
university of jaffna, sri lankauniversity of jaffna, sri lanka

Faculty of Management Studies and Commerce
university of jaffna, sri lanka



academic prospectus
2017 / 2018



� � Mr.R.Umanakenan (Department of Commerce)

The e-version of this academic prospectus 2017/18 of the Faculty of Management 

Studies and Commerce is available for downloading, storing and retrieving in any 

shape or form enabling accession whenever necessary.

Editorial Assistance: � Ms.M.Raveeswaran (Department of Human Resource Management)

� � Mr.A.Ajanthan (Department of Accounting)

NB: Every effort has been made to ensure that the information contained in this academic 
prospectus is correct at the time of printing. �e information is subject to change �om time to time 
and the University reserves the right to add, vary or discontinue courses and impose limitations on 
enrolment in any course. �e academic prospectus constitutes an expression of intent and is not to 
be taken as a �rm offer or understanding.

URL� : www.jfn.ac.lk

� Sri Lanka.

Tel� : +94 (0) 021 222 3610

� P.O. Box 57, Thirunelvely, 

Contact Details      : Assistant Registrar,

� University of Jaffna, 
� Faculty of Management Studies and Commerce,

� Jaffna, 

Copyright ©Faculty of Management Studies and Commerce, 2019

Email� : info@univ.jfn.ac.lk



I wish you all the best for your academic endeavors, 
and I am certain that your time at the Faculty of 
Management Studies and Commerce, University of 
Jaffna, Sri Lanka will be enjoyable and successful, 
towards your future.

I am delighted to welcome you to the Faculty of 
Management Studies and Commerce, University of 
Jaffna, Sri Lanka for the academic year 2017/18. The 
Faculty of Management Studies and Commerce has 
five departments that focus on areas of Accounting, 
Commerce, Financial Management, Human 
Resource Management and Marketing. 

We're committed to the expansion of knowledge and 
preparation of management and commerce 
professionals through quality teaching, learning and 
research, so your years at Faculty are very important. 
As indicated in the Faculty mission statement, Faculty 
offers a various academic programmes and 
opportunities for you to engage with society through 
learning, leadership, mentoring, research and 
internship. I strongly recommend you to get involved 
where you can, as these experiences can have a 
substantial power on your whole achievements and 
your employability once you graduated. In addition, 
I'm proud that the Faculty offers two programmes 
which are recently conferred by the QAC report on 
Programme Review (PR) on BBA & B.Com with 
grade  A and B respectively.

This Faculty academic prospectus contains detailed 
information about the degree programmes offers by 
the Faculty. Students will find the updated 
information on courses, as well as extensive details 
about course contents, rules and regulations, GPA 
point requirements. If you have any questions or 
quires, you can approach the Faculty staff members. 

Prof.T.Velnampy, PhD.,

Professor and Dean
Faculty of Management Studies 
and Commerce
University of Jaffna, Sri Lanka

Message from the 
Dean of the
Faculty

Faculty of Management Studies and Commerce
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Background of 
University of Jaffna

The establishment of a full - fledged University in Jaffna had been a long-standing 
aspiration of the people of Jaffna. This was fulfilled when a campus of the University 
of Sri Lanka was established in 1974 by an order made by the Hon. Minister of 
Education. The campus became an independent and autonomous University bearing 
the name University of Jaffna, Sri Lanka on January 01, 1979. The academic and 
administrative activities of the University are governed by the Universities Act. No. 
16 of 1978, as last amended by Act No 1 of 1995. From a small beginning in the 30 
acre campus of the Parameswara College premises founded by the veteran 
philanthropist, Sir Ponnampalam Ramanathan, the University has grown 
enormously and is today the home of ten faculties with 57 academic departments, 
several service / academic / support units and centers and a Campus at Vavuniya, 
about 140 km from Jaffna. In addition a few more Faculties, Departments and 
Centers are scheduled for inception and will, in time, further open the University's 
door to the public and increase its roles, responsibilities and commitments of the 
region around it.

Vision

Mission 

A leading centre of excellence in teaching, learning, 
research and scholarship.

A leading centre of academic excellence in producing 
intellectual, professionally competent and capable 
graduates by providing quality teaching, learning, and 
carrying out research to meet the emerging needs of the 
national and international community with special 
emphasis on the social, economical and cultural needs of 
Northern Sri Lanka.
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The Crest of the The Crest of the 
University of JaffnaUniversity of Jaffna
The Crest of the 
University of Jaffna

The Crest of the University of Jaffna, Sri Lanka has the symbol of sacred cow 

‘ee;jp’ and the traditional oil lamp at the centre. Nanthi adorned the flag of the 
th thJaffna Kingdom that prevailed in the period of around 16  and 17  centuries. The 

traditional oil lamp symbolises the light of wisdom. The motto comes from the 

famous Tamil literature, “Thirukural” meaning 'wisdom is finding the truth'. The 

flames in the outer circle refer to the 64 disciplines of learning in Tamil Culture.

Whatever whoever may say, wisdom is to comprehend 
the true meaning of it.

Fws; 355 mjpfhuk; - nka;Azu;jy; 

vg;nghUs; ahu;ahu;tha;f; Nfl;gpDk; mg;nghUs; 

nka;g;nghUs; fhz;gJ mwpT. 

Whatever seems to be the nature of anything wisdom 
lies in seeking to grasp its true nature.

Fws; 423 mjpfhuk; - mwpTlik 

vg;nghUs; vj;jd;ikj; jhapDk; mg;nghUs; 
nka;g;nghUs; fhz;gJ mwpT.
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Officers and Administrative Staff of the University 
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Office of the Dean,
Faculty of Management Studies & 
Commerce

Office of the Dean,
Faculty of Graduate Studies

Office of the Vice-Chancellor



Faculty of Management Studies Faculty of Management Studies 
and Commerceand Commerce
Faculty of Management Studies 
and Commerce

Department of AccountingDepartment of Accounting

Department of CommerceDepartment of Commerce

Department of Financial ManagementDepartment of Financial Management

Department of Human Resource ManagementDepartment of Human Resource Management

Department of MarketingDepartment of Marketing

Department of Accounting

Department of Commerce
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Department of Human Resource Management
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Graduate Profile: Graduate Profile: 
Faculty of Faculty of 

Management Studies Management Studies 
and Commerceand Commerce

Graduate Profile: 
Faculty of 

Management Studies 
and Commerce
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01
Specialised knowledgeSpecialised knowledgeSpecialised knowledge

including through applicable modern technologies. 

A mastery of a body of knowledge in the major fields of study.

Adept at continued, self-directed, independent learning in a range of ways, 

An understanding and appreciation of the methodologies, scholarship and research.

An ability to apply theories and quantitative information in a wider context.

An ability to access, identify, organise and communicate knowledge effectively in both 

written and spoken.

An interest in continuous learning and generating ideas. 

An ability to make appropriate use of advanced information and communication 

technologies.

A capacity for creativity and originality.

General intellectual skills and capacitiesGeneral intellectual skills and capacitiesGeneral intellectual skills and capacities

Personal qualitiesPersonal qualitiesPersonal qualities
A love and enjoyment of ideas and learning.

An ability to work independently and in team.

Self-discipline and an ability to plan and achieve personal and professional goals.

Respecting the cultures and values of others. 

Personal and professional integrity.

Awareness of the important of ethical behaviour.

An ability to lead in the community.

A willingness to engage in constructive discussions.

The Faculty of Management Studies and Commerce aims to give opportunity to 
acquire its graduates with an advanced level of learning and research experiences, 
that enhance them with an in-depth knowledge in their specialised disciplines, yet 
specialised knowledge and general intellectual skills and personal qualities that 
equip them for further research, employment and citizenship and lay the foundations 
for a lifetime of continuous learning and personal development. In this regard, 
Faculty is very much positive in adopting Student Centered Learning (SCL) with 
Outcome Based Assessment (OBA) throughout the undergraduate programmes. 
Therefore, the Faculty of Management Studies and Commerce focuses on build the 
following key attributes among the students following all degree programs in the 
Faculty.

FACULTY OF MANAGEMENT STUDIES AND COMMERCE
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Historical Background of 
Faculty of Management Studies 

and Commerce

The FMSC restructured in 2009. Accordingly, the commerce degree programme was 
abolished and four new departments were established namely, Department of 
Accounting, Department of Financial Management, Department of Human Resource 
Management and Department of Marketing. The staff members of the Department of 
Commerce and Department of Management Studies were reshuffled into the above 
mentioned four new departments. The first intake of students to the BBA Honours degree 
programme was 90 and the annual intake of students to the Faculty had increased over 
the years, reaching over 300 per annum in last five years. From 2015 International 
students also enrolled into the Faculty. With request of the stakeholders Faculty 
recommenced Bachelor of Commerce Honours degree programme in 2012 and then 
Department of Commerce was also re-established. Department of Commerce provides 
two specialisations as Business Technology Management and Accounting & Finance. 
The first intake of the B.Com Honours degree programme was 50 and then it was 
increased to 100. The FMSC is hosting its annual research conference as International 

In University of Jaffna, Sri Lanka, 
Management and Commerce education 
started with the Bachelor of Commerce 
Degree course since 1977 under the 
Department of Economics of the Faculty of 
Arts. Prof. S. Nithiananthan was appointed 
as the Head of the Department of 
Commerce which was established in 1983. 

Then the Department of Commerce and Management Studies was established on 
January 01, 1986. It was segregated into two separate Departments: the Department of 
Management Studies and the Department of Commerce on September 01, 1994. The 
Faculty of Management Studies & Commerce (FMSC) was established on May 29, 1999 
at the main premises of the University of Jaffna, Sri Lanka as a fifth Faculty of the 
University of Jaffna, Sri Lanka with two departments; Department of Commerce, and 
Department of Management Studies.  During the period  which Prof. 
S.Balasundarampillai was the Vice-chancellor. The Department of Management Studies 
offered BBA degree with two specialisations: BBA Honours in Financial Management 
and BBA Honours in Human Resource Management, while the Department of 
Commerce offered B.Com degree with two specialisations: B.Com Honours in 
Accounting and B.Com Honours in Marketing. 

academic prospectus
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The Faculty of Management Studies and Commerce (FMSC) is the fast-growing 
Faculty in the University of Jaffna, Sri Lanka, with committed to the expansion of 
knowledge and preparation of management and commerce professionals through 
quality teaching, learning and research. The FMSC has five Departments: 
Accounting, Commerce, Financial Management, Human Resource Management 
and Marketing. The FMSC currently offers Bachelor of Business Administration 
(BBA) and Bachelor of Commerce (B.Com) Honours degrees and two external 
degree programmes viz Bachelor of Commerce  (B.Com) and Bachelor of Business 
Management (BBM). Further, a post graduate programme on Master of Business 
Administration (MBA) and three diploma programmes such as Diploma in Micro 
Finance, Diploma in Human Resource Management and Diploma in Marketing 
Management are also offered by the Faculty. Faculty facilitates to offer the Master of 
Philosophy, and Doctor of Philosophy degrees through Faculty of Graduate Studies.

Overview of the Overview of the 
Faculty of Management Studies and CommerceFaculty of Management Studies and Commerce
Overview of the 
Faculty of Management Studies and Commerce

To provide best possible human resources to society in the field of Management 
and Commerce.

To produce high quality competitive and creative thinking graduates with 
theoretical and practical knowledge, positive thinking, entrepreneurial attitudes, 
innovative and problem solving capacity, communication and research skills and 
at the same time possess high ethics, traits, beliefs, goals and values and value 
judgment to serve to maximise the social benefits of the community at large.

Vision

Mission

Goal

Our graduates will be amongst those who exercise effective leadership in 
tomorrow's business world due to their ability to sense possibilities to think 
among different perspectives and the smart way of doing things with a sense of 
responsibility and innovation and create strategic thinking in the market place.

Vision, Mission and Goal of the 

Faculty of Management Studies and Commerce

academic prospectus
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Organisational Structure of Organisational Structure of 
Faculty of Management Studies and CommerceFaculty of Management Studies and Commerce
Organisational Structure of 
Faculty of Management Studies and Commerce

The Faculty of Management Studies and Commerce is structured under the Dean. 
The Dean's office coordinates all academic and administrative activities within the 
Faculty. There is a Head appointed for each academic department that comes under 
the Faculty. The Heads of the Departments report to the Dean. To assist the Dean in 
the administrative work an Assistant Registrar is appointed. He / she is responsible 
for assisting Dean in all matters regarding non- academic, registration of students in 
the Degree programme, examination work, and secretarial work of the Faculty 
Board, and other general administration work.

Faculty Board

The Faculty Board of Management Studies and Commerce consists the following 
persons as members.

b) All permanent Senior Professors, Professors, Associate Professors, Senior Lecturers 
and Lecturers.

a) The Dean of the faculty (Chair).

e) Two students elected by the students of the faculty from among their number; 

The Faculty Board shall exercise, perform and discharge the following powers, duties and 
functions:

c) Two members elected by the Lecturers (Probationary) of the faculty, among such 
Lecturers.

d) Two members of the permanent staff attached to the faculty and who are imparting 
instructions, other than those referred to in paragraphs (b) and (c), elected from 
among such staff members.

f) Three persons not being members of the staff of the University elected by the faculty 
Board from among persons of eminence in the areas of study relevant to the faculty.

To consider and report on any matter referred to it by the Senate.
Subject to the control of the Senate, to regulate matters connected with teaching, 
examinations and research in the Departments of Study in the Faculty.

To recommend to the Senate persons suitable for appointment as examiners.

To present recommendations and reports to the Senate on all matters connected with the 
courses of study and examinations in the Faculty.
To appoint committees, which may include persons other than members of the Faculty, 
for the purpose of considering and reporting on any special subject or subjects.

academic prospectus
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Study Programmes offered by Study Programmes offered by 
Faculty of Management Studies and CommerceFaculty of Management Studies and Commerce
Study Programmes offered by 
Faculty of Management Studies and Commerce

The following programmes are provided by the Faculty of Management Studies and 
Commerce.

The following degrees also facilitate to 
Faculty of Graduate Studies :

academic prospectus
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Interpretation of Course Interpretation of Course 
Identification Code for BBA & B.Com Honours Degrees Identification Code for BBA & B.Com Honours Degrees 
Interpretation of Course 
Identification Code for BBA & B.Com Honours Degrees 

Each course unit is identified by a four letter code and a four-digit number, e.g. BBAA 
2132. The first three letters in the course unit number indicates the name of the degree 
programme and the last letter indicates the first letter of the department which 
provides the course unit. The first digit indicates the year of study, second, the 
semester in the year, third, the order of the course unit, fourth, the number of credits 
for the course unit. Thus, BBAA 2132 is the third subject in semester I of year II 
which carries two credits taught under BBA Honours in the Bachelor of Business 
Administration Degree programme.

Interpretation of Course Identification Code for B.Com Honours Degree 

Interpretation of Course Identification Code for BBA Honours Degree 

Each course unit is identified by a three letter code and a five-digit number, e.g. COM  
22032. The first three letters in the course unit number indicates the abbreviation of 
the degree programme. The first digit indicates the year of study, second, the semester 
in the year, third, the unique number identification of the degree, fourth, the number 
of credits for the course unit, fifth, the order of the course unit. Thus, COM 22032 is 
the second subject in semester II of year II which carries three credits taught under 
B.Com Honours in the Bachelor of Commerce Degree programme.

Medium of Instructions
English is the medium of instruction of all the courses.

academic prospectus
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BBA Honours and B.Com Honours Degrees of the BBA Honours and B.Com Honours Degrees of the 
Faculty of Management Studies and CommerceFaculty of Management Studies and Commerce
BBA Honours and B.Com Honours Degrees of the 
Faculty of Management Studies and Commerce

Presently, the Faculty runs five Departments, the Department of Accounting, the 
Department of Commerce, the Department of Financial Management, the 
Department of Human Resource Management and the Department of Marketing 
under five Heads who will be the contact persons in matters regarding the academic 
activities throughout the academic programme. The five departments of the Faculty 
hold two undergraduate courses which is four year duration. They are as follows:

academic prospectus
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Mr. T. Kokulan, 
Management Assistant Gr. I 
BA (OUSL) 

13FACULTY OF MANAGEMENT STUDIES AND COMMERCE

Staff of the FacultyStaff of the FacultyStaff of the Faculty
Office of the Dean

Dean

Prof. T. Velnampy, 
Professor 
B.Com (Hons), M.Phil (UoJ), 
MA in Tamil, AAT (SL), Ph.D (Madras)

Mr. K. Siyanthan, 
Instructor in Computer Technology Gr. I,
B.Sc (India), PGDCA (India), 
M.Sc (India)

Mrs. V. Prasath, 
Assistant Registrar 
B.Sc (UoP)

Mr. T. Jatheeshan,
Works Aide

Mr. I. Sureshkumar, 
Karyalaya Karya Sahayaha

Mr. T. Kirupathiran,
Assistant Network Manager Gr. II, 
B.Sc (UoJ), 
MCSE (Microsoft)

Mrs. N. Garigaraganapathy, 
Management Assistant Gr. I

Mr. D. Jonney Guoyoman, 
Management Assistant Gr. III

Mrs. R. Ratnakaran, 
Technical Officer

academic prospectus



Members of the DepartmentsMembers of the DepartmentsMembers of the Departments
Department of Accounting

Head

Prof. B. Nimalathasan, 
Professor
B.Com (Hons), HNDA, 
PGDM (RUSL), Ph.D(Chittagong)
Research Interest (s) : Accounting, 
Entrepreneurship, Governance

Mr. K. K. Arulvel, 
Senior Lecturer Gr. I
B.Com (Hons), MA (UoJ), 
MAAT(SL)
Research Interest : Accounting

Prof. T. Velnampy, 
Professor 
B.Com (Hons), M.Phil (UoJ), MA (UoJ), 
AAT (SL), Ph.D(Madras)
Research Interest (s) : Accounting, 
Finance & Human Resource Management

Mrs. P. Muraleetharan, 
Senior Lecturer Gr. I
B.Com (Hons), MBA(UoP)
Research Interest (s): Accounting, Auditing

Mr. S. Balaputhiran, 
Senior Lecturer Gr. I
B.Com (Hons), M.Com (UoK)
Research Interest: Accounting

Dr. S. Ramesh, 
Senior Lecturer Gr. I
B.Com (Hons), M.Com (UoK), 
Ph.D (China)
Research Interest : Accounting, Finance

Mr. A. Ajanthan, 
Lecturer (Probationary)
B.Com (UoJ), MBA (RUSL)
Research Interest (s): 
Corporate Governance, Corporate Practice, 
Corporate Reporting

Dr. P. Pratheepkanth, 
Senior Lecturer Gr. II
B.Com (Hons), Ph.D (Australia)
Research Interest (s): 
Accounting Standard Settings, 
Investment Analysis, 
Business Ethics and Corporate Governance

Mr. V.Anojan, 
Lecturer (Probationary)
BBA (UoJ), CBA, MAAT (SL), 
MPACC (USJP), DPAF (SLIDA)
Research Interest (s): Tax System, 
Internal Audit System, Public Sector

Miss N. Rajakulasingam, 
Lecturer (Probationary)
BBA (UoJ)
Research Interest (s): 
Financial Reporting, 
Corporate Governance

Mr. U. Thavapalan, 
Management Assistant, G.II

Mr. V. Tharmakulasingam, 
Office Assistant

Mr. T. Vasanthan, 
Office Assistant

Dr. V. Sritharan, 
Senior Lecturer Gr. I
B.Com (Hons), M.Com (UoK), 
Ph.D (China) 
Research Interest (s): Accounting, Finance

FACULTY OF MANAGEMENT STUDIES AND COMMERCE
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Head

Mr. B. Prahalathan, 
Senior Lecturer Gr. I
B.Com (Hons), M.Com (UoK), ACMA(SL), MAAT(SL) 
Research Interest (s): 
Capital Structure and Firm Performance, Public Debt,  
Micro Finance Institutions' Performance, Economic 
Growth, Economic Politics, Corporate Finance.

Dr. (Mrs). S. Vijayakumaran, 
Senior Lecturer Gr. II
B.Com(Hons), MA(Econ.UoP), MAAT(SL), 
DULTA (UK), Ph.D(UK), AHEA(UK)
Research Interest (s): Corporate Governance, 
Working capital Management, Capital Structure

Mr. R. Umanakenan, 
Lecturer (Probationary)
B.Com (Hons), PGDM (RUSL)
Research Interest (s): 
Digital Marketing, 
Knowledge Management, 
Marketing, Consumer Behavior

Mrs. S. Dineshkumar, 
Lecturer (Probationary)
B.Com (Hons), 
Research Interest (s): 
Entrepreneurship Development, 
Management, Human Resource Management, 
Consumer Behavior, Marketing, 
Information Technology in Business, 
Customer Relationship Management

Mr.N.Umakanth, 
Lecturer
B.Com (Hons), MA (UoJ), HNDA (SL), MBA (OUSL)
Research Interest (s): Banking, Marketing, 
Customer Relationship Management, 
Management

Mr. S. Rajeswaran, 
Office Assistant

Miss P. Jesuthasan, 
Management Assistant Gr.III
BBA (Hons)

Mr. S. Achchuthan, 
Lecturer
B.Com (Hons), M.Phil (UoJ)
Research Interest (s): 
Social Marketing and Sustainable Consumption Behaviors, 
Digital Application in Marketing, 
Business Intelligence and Knowledge Management

Department of Commerce
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Mr. R. Kajananthan, 
Senior Lecturer Gr. II
B.Com (UoJ), M.Sc (USJP), M.Phil (UoJ)
Research Interest (s): Accounting and Corporate Governance, Intellectual Capital
Big Data and Digital Business, Behavioral Finance and Financial Management, 
Innovation Management and Entrepreneurship, Earnings and Risk Management, 
Business Intelligence and Internet of Things, Forensic and Investigative Accounting
Internet Financial Reporting and Integrated Financial Reporting, International Trade, 
Application of  Mobile Cloud Computing, Project Management and Agile Management,
Behavioral Accounting and Accounting Information System. 



Department of Financial Management

Head 

Dr. V.A. Subramanian, 
Senior Lecturer Gr. I
BBA (Hons), M.Phil (UoJ), Ph.D (UoJ)
Research Interest (s): Investment, 
Behavioral Finance, Share Market

Mrs. S. Aanadasayanan, 
Senior Lecturer Gr. I
BBA (Hons), MBA (Pdn), 
Diploma in Financial Mathematics (UoM)
Research Interest (s): Corporate Finance, 
Financial Derivatives, 
Business Mathematics and Statistics

Dr. (Mrs). R. Yogendrarajah, 
Senior Lecturer Gr. I
B.Com (Hons), M.Phil (UoJ), 
HNDA, PGDE, Ph.D (UoK)
Research Interest (s): Micro Finance, 
Corporate Governance, 
Financial Control System

Mrs. S. Balagobi, 
Senior Lecturer Gr. II
BBA (Hons), MA (UoJ), MBA (RUSL)
Research Interest (s): 
Corporate Governance, 
Capital Budgeting, Investor Behaviour

Dr. (Mrs). L. Kengatharan, 
Senior Lecturer Gr. II
BBA (Hons), MBA (UoP), M.Sc (UK), 
Ph.D (UK)
Research Interest (s): Corporate Finance, 
Capital budgeting, Investor Behaviour

Dr. R. Vijayakumaran, 
Senior Lecturer Gr. I
BBA (Hons), MBA (UoP), 
MA (Econ.UoP), MAAT (SL), 
DULTA (UK), Ph.D (UK)
Research Interest (s): 
Corporate Governance, 
Corporate Finance, Investment

Mrs. J. Thevananth, 
Senior Lecturer Gr. I
B.Sc (Hons), M.Sc (UoK)
Research Interest (s): 
Management Information System, 
Blended Learning in Higher Education

Mrs. J.S. Dimon Ford, 
Lecturer (Probationary)
BBA (Hons), PGDM (RUSL)
Research Interest (s): 
Corporate Governance, 
Capital Structure, Working Capital, 
Corporate Finance

Mrs. T. Prathees, 
Lecturer
BBA (Hons), M.Phil (UoJ)
Research Interest (s): Corporate Finance, 
Micro Finance, Share Market

Mr. R. Pratheepan, 
Management Assistant G.I
AMBCS, MCP (Microsoft)

Mr.S.Mahalingam, 
Office Assistant

FACULTY OF MANAGEMENT STUDIES AND COMMERCE
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Head

Mrs. T. Raveendran, 
Senior Lecturer Gr. I
BBA (Hons), M.Phil (UoJ)
Research Interest: 
Human Resource Management

Mrs. T. Sivaskaran, 
Senior Lecturer Gr. I
BBA (Hons), MBA (PIM, USJP), 
MCPC (Microsoft), CHA (Canada)
Research Interest (s): Work Life Balance, 
Entrepreneurship, 
Human Resource Management

Mrs. S.M.C. Mahenthiran Aloysius, 
Senior Lecturer Gr. I
B.Com (Hons), MBA (PIM, USJP), 
HNDC (Cey) 
Research Interest (s): 
Work Life Balance, Employability, 
Career Decision Making Leadership

Dr. N. Kengatharan, 
Senior Lecturer Gr. I 
BBA (Hons), MBA (UoP), M.Sc (UK), 
CIPD (UK), Ph.D (UK) 
Research Interest (s): Work Life Balance, 
Over Qualification, Commitment, OCB, 
Human Resource Management Practices, 
Leadership, Gender Issues 

Mrs. M. Raveeswaran, 
Senior Lecturer Gr. II 
BBA (Hons), MBA (COL) 
Research Interest (s): 
Employee Engagement, 
Environmental Management, 
Emotional Labour 

Dr. J. Robinson, 
Senior Lecturer Gr. I
BBA (Hons), M.Com (UoK), 
Ph.D (AKL) 
Research Interest/(s): Expatriation, 
Repatriation attitudes, Conflict Management, 
Organisational Behavior

Mr. L. Mayuran, 
Lecturer 
BBA (Hons), MBA in HRM (UoC), 
ACMA (UK), CGMA  
Research Interest (s): 
Employee engagement, Career Management, 
Self-efficacy, Organisational Politics, 
Work Family Conflict, Employer Brand 

Miss T. Yogeswaran, 
Lecturer (Probationary) 
BBA (Hons) 
Research Interest (s): Employer Brand, 
Work Family Conflict, 
Higher Performance Work System 

Mrs. J. Nirojan, 
Lecturer (Probationary) 
BBA (Hons) 
Research Interest : 
Organisational Politics 

Miss R. Vijayakumar, 
Lecturer (Probationary) 
BBA (Hons) 
Research Interest (s): 
Organisational Behavior, 
Human Resource Management 

Miss K. Sritharan
Management Assistant G.III

Mr. T. Prethees, 
Office Assistant 

Dr. A. Saravanabawan, 
Senior Lecturer Gr. I
BBA (Hons), MBA (UoP), MA (UoJ), 
Ph.D (China) 
Research Interest (s): 
Conflict and Creativity Behavior, Rewards, 
Performance - Job Satisfaction Relationship 
and Entrepreneurial Activities and Job creation

Department of Human Resource Management

academic prospectus
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Department of Marketing 

Head

Mr. M. Karunanithy, 
Senior Lecturer Gr. I
BBA (Hons), MBA (USJP), FIMSL, 
AIPM (UK), MIPM (SL), MAAT (SL), FIPFM (UK) 
Research Interest (s): 
Brand Management, Marketing,  Social Sciences,
Customer Relationship Management, Customer 
Retention

Dr. (Mrs). S. Shanmugathas, 
Senior Lecturer Gr. I
B.Com (Hons), ACIM (CIM), MBA (UoC), 
MSLIM, MCIM, Ph.D (UoJ)
Research Interest (s): Consumer Studies, 
Marketing Strategies, Women Studies, 
Quality Assurance

Mr. E. Ratnam, 
Senior Lecturer Gr. I
B.Com (Hons), M.Phil (UoJ), HNDA, 
MAAT (SL) 
Research Interest (s):  Marketing,
Consumer Beheviour, Sales Management

Mrs. S. Vaikunthavasan, 
Senior Lecturer Gr. II
BBA (Hons), MA (UoJ), MBA (UoK), 
MIMSL
Research Interest (s): 
Market Orientation, Marketing Strategies, 
Relationship Marketing, Green Marketing

Mr. V. Kumaradeepan, 
Senior Lecturer Gr. II
BBM (Hons), PG.Dip.M (SL), MSLIM, 
MIMSL, MBA (RUSL), MCIM (UK)
Research Interest (s): Strategic Marketing, 
Advertising Management, E-Marketing, 
Business Environment, Business Law

Dr. S. Sivesan, 
Senior Lecturer Gr. II
B.Com (Hons), M.Com (UoK), Ph.D (Australia)
Research Interest (s): Service Marketing, 
Tourism Governance, Sustainable Development, 
Rural Development and Marketing, 
Heritage Management

Dr. S. Rajumesh, 
Senior Lecturer Gr. I
BBA (Hons), Dip. In PA, MBA (UoC), 
Ph.D (China) 
Research Interest (s): 
Consumer Beheviour, Branding, 
Customer Relationship

Mr. K. Kajenthiran, 
Lecturer (Probationary) BBA (Hons), 
Research Interest (s): 
Consumer Behavioral Studies, 
Retail Service Quality, 
CSR and related Disciplines

Miss D. Kurunathan, 
Lecturer (Probationary)
BBA (Hons), PGDM (RUSL)
Research Interest (s):
Technology Marketing Area, 
Electronic Customer Relationship Management, 
Qualitative Exploratory Studies, 
Customer Characteristics Studies

Miss. G.H. Hensman, 
Lecturer (Probationary)
BBA (Hons), AMSLIM, 
Research Interest (s): 
Sustainable Consumption Behaviour, 
Customer Relationship Marketing

Mr. K. Vasantharuban, 
Office Assistant

Mr. T. Sangeevan, 
Management Assistant Gr.I
BBM (UoJ), HNDM
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Undergraduate Degree Programmes
Programme Structure of Bachelor of Business Administration (BBA) and

Bachelor of Commerce (B.Com) Honours Degrees 

All Students enrolled in the Faculty of Management Studies and Commerce are 
required to follow a common curriculum in their first two years of the study. This is 
intended to provide the core business knowledge by teaching basic concepts in all 
functional areas of business. This also gives students an opportunity to make a better 
informed choice of the area of concentration in the last two years of degree 
programme. From third year the students are allowed to select their own field of 
specialisation subject to a restriction of  number of students to each areas of 
specialisation. In addition, considering the performance in the first and second year 
examinations pertaining in the relevant field.
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The students who enrolled in the Faculty of Management Studies and Commerce for 
BBA Honours Degree, are required to follow a common curriculum during the first 
two years of the study and then from the third year the students are allowed to select 
their field of specialisation subject with restriction of minimum 10% and maximum 
40% of the total number of students to each area of specialisation. In addition, 
considering the performance in the First and Second Year Examinations pertaining in 
the relevant field, this will be imposed with the support of their performance in the 
first two years related to a field of specialisation.

This programme has been designed to provide necessary knowledge, skills, and 
training for analysing business and organisational activities from accounting 
perspectives, reporting about business/ economic affairs to necessary stakeholders, 
and participating in strategic and control processes in organizations.

Bachelor of Business Administration (Accounting)

Bachelor of Business Administration (Financial Management)
This programme has been designed to provide necessary knowledge, skills, and 
training for analysing business and organisational activities from financial 
perspective and understanding wide range implications and opportunities arising 
from on-going process in financial and overall management integration.

Programme Structure of Bachelor of Business Administration (BBA) 
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Bachelor of Business Administration (Human Resource Management)
This programme has been designed to provide necessary knowledge, skills, and 
training on the human resource profile towards analysing its problems for managing 
and developing human resource within an organisation from a strategic perspective.

This programme has been designed to provide necessary knowledge, skills, and 
training to identify marketing opportunities and to capitalize those for the betterment 
of an organisation, customers, and society as a whole by integrating and leading all 
relevant parties within and outside the organisation.

Bachelor of Business Administration (Marketing)

Year

Year  1

Year  2

Year  3

Year  4

Total

Semester Number of CreditsStatus of Course Units

Compulsory 
(Credits)

Optional (Credits) Semester Year

I

II

I

II

I

II

I

II

16

16

16

16

12

12

12

14

114

*

*

*

*

04

04

02

*

10

16

16

16

16

16

16

14

14

124

32

32

32

28

124

Status of Course Units with Credits
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Curriculum of Bachelor of Business Administration 
(BBA) Honours Degree

Bachelor of Business Administration (BBA) Honours Degree 
Two Years Common Programme
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Bachelor of Business Administration Honours Degree
Accounting

Bachelor of Business Administration
Specialisation Programmes
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Bachelor of Business Administration Honours Degree
Financial Management



Bachelor of Business Administration Honours Degree
Human Resource Management
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BBAM  3133  Service Marketing    3  Compulsory

BBAM 3113   Exploring Consumer Behaviour   3   Compulsory

BBAM 3162  Customer Relationship Management 2  Optional

BBAA 3143  Management Science Application  3  Compulsory

BBAM  3123   Strategic Marketing    3  Compulsory

BBAM 3152  Entrepreneurial Marketing   2  Optional

BBAM 3172   Marketing Information System   2   Optional

Year 3 – Semester 2

Bachelor of Business Administration Honours Degree
Marketing
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Year 1 - Semester I

Detailed Curriculum of Bachelor of Business Administration Detailed Curriculum of Bachelor of Business Administration 
(BBA) Honours Degree(BBA) Honours Degree

Two Years Common ProgrammeTwo Years Common Programme

Detailed Curriculum of Bachelor of Business Administration 
(BBA) Honours Degree

Two Years Common Programme
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Year 1 - Semester II
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Year 2 - Semester I
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Year 2 - Semester II
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Bachelor of Business Administration Honours Degree
Accounting : Year 3 - Semester I

Bachelor of Business Administration
Specialisation Programmes
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Bachelor of Business Administration Honours Degree
Accounting : Year 3 - Semester II
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Bachelor of Business Administration Honours Degree
Accounting : Year 4 - Semester I
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Bachelor of Business Administration Honours Degree
Accounting : Year 4 - Semester II

academic prospectus

FACULTY OF MANAGEMENT STUDIES AND COMMERCE 87



academic prospectus

FACULTY OF MANAGEMENT STUDIES AND COMMERCE88



Bachelor of Business Administration Honours Degree
Financial Management : Year 3 - Semester I

Bachelor of Business Administration
Specialisation Programmes
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Bachelor of Business Administration Honours Degree
Financial Management : Year 3 - Semester II
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Bachelor of Business Administration Honours Degree
Financial Management : Year 4 - Semester I
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Bachelor of Business Administration Honours Degree
Financial Management : Year 4 - Semester II
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Bachelor of Business Administration Honours Degree
Human Resource Management 

Year 3 - Semester I
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Bachelor of Business Administration Honours Degree
Human Resource Management 

Year 3 - Semester II
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Bachelor of Business Administration Honours Degree
Human Resource Management 

Year 4 - Semester I
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Bachelor of Business Administration Honours Degree
Human Resource Management 

Year 4 - Semester II
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Bachelor of Business Administration Honours Degree
Marketing : Year 3 - Semester I
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Bachelor of Business Administration Honours Degree
Marketing : Year 3 - Semester II
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Bachelor of Business Administration Honours Degree
Marketing : Year 4 - Semester I
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Bachelor of Business Administration Honours Degree
Marketing : Year 4 - Semester II
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Programme Structure of Bachelor of Commerce (B.Com) Honours Degree

This programme has been designed to provide necessary knowledge, skills, and 
training to identify job opportunities, and analysis the problem of society as a whole 
by integrating and leading all relevant parties within and outside the organisation. 
Bachelor of Commerce Honours Degree is a four year degree with two areas of 
specialization: B.Com (Honours) Degree in Accounting & Finance and B.Com 
(Honours) Degree in Business Technology Management. The degree program will 
consist of eight semesters. All students enrolled in the Department of Commerce are 
required to follow common curriculum in the first two years of the study. This is 
intended to provide basic knowledge in business by offering course units with 62 
credits. Students have the opportunity to choose one of the two specialization areas 
from the first semester in the third year. The minimum number of students in both 
specialization fields will be limited to 25 percent of the intake. For Accounting and 
Finance specialization, students will be selected on the basis of their preference and 
performance in Financial Accounting, and Cost Accounting & Business Finance 
subjects. For Business Technology Management specialization, students will be 
selected on the basis of their preference and performance in IT Applications in 
Business and Data Base Management subjects.

Year

Year  1

Year  2

Year  3

Year  4

Total

Semester Number of CreditsStatus of Course Units

Compulsory 
(Credits)

Optional (Credits) Semester Year

I

II

I

II

I

II

I

II

17

15

15

15

15

15

15

14

121

*

*

*

*

02

02

02

*

06

17

15

15

15

17

17

17

14

127

32

30

34

31

127
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Curriculum of Bachelor of Commerce
(B.Com) Honours Degree

Bachelor of Commerce (B.Com) Honours Degree 
Two Years Common Programme
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Bachelor of Commerce Honours Degree
Accounting & Finance

Bachelor of Commerce
Specialisation Programmes
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Bachelor of Commerce Honours Degree
Business Technology Management

Bachelor of Commerce
Specialisation Programmes
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Year 1 - Semester I

Detailed Curriculum of Bachelor of CommerceDetailed Curriculum of Bachelor of Commerce
(B.Com) Honours Degree(B.Com) Honours Degree

Two Years Common ProgrammeTwo Years Common Programme

Detailed Curriculum of Bachelor of Commerce
(B.Com) Honours Degree

Two Years Common Programme
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Dissertation and Internship Training Programme

The preparation of a dissertation is a systematic process that starts in the fourth year 
and finishes with the defense of the final dissertation at a viva-voce examination. To 
get the satisfactory results it is important to work consistently, gradually developing 
the idea by reading and analyzing the literature, developing methodology for the 
empirical research, data collection, analysis of data and preparing the final report. 
The work on the dissertation must be started in the fourth year. Students should 
choose the topic and analyze the literature, which should be expanded and 
exacerbated during the course of dissertation writing.
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Technical Points for the final Dissertation :
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This dissertation submitted to the Faculty of Management Studies and Commerce, University of 
Jaffna, Sri Lanka in partial fulfillment of the requirements of the Bachelor of Business 

Administration (Honours) Degree Specialising in ………………….. .
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May 2015.



has been accepted by the Faculty of Management Studies & Commerce, University of Jaffna, 

Business Administration (Honours) Degree Specialising in …………………….
Sri Lanka in partial fulfillment of the degree requirements of the Bachelor of
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Internship Guidelines
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A candidate who is absent from end semester examination with a valid reason 
given in above paragraph (under valid reasons for absence from an 
examination)  and which has been furnished by the candidate and accepted by 
the Faculty Board and the senate, shall be treated as it he / she has not used the 
initial opportunity. Such candidate shall sit for the end semester examination 
of that course by registering in that course during the next academic year with 
privileges.



Requirement for the award of BBA/ B.Com Honours degrees

A student who fulfilled the following requirements is deemed to have
satisfied the conditions for the award of BBA / B.Com Honours degrees.

Award of Class for BBA  Honours and B.Com Honours degrees

Fulfilled the conditions stipulated in above subsection.
(under requirement for the award BBA / B.Com Honours Degrees).
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Honours degree, he/she may be awarded a Certificate/ Diploma/ Three year

Award of Certificate in Business Administration / Commerce Diploma in

Business Administration / Commerce.

Whenever a student is unable to fulfil the requirements to obtain a four year

(General) Degree in Business Administration/Commmerce on request.

Business Administration / Commerce and Three year (General) Degree in

satisfied the conditions for the Diploma in Business Administration / 
Commerce :

A student who has fulfilled the following conditions is deemed to have



as given above subsection (Award of glass for BBA Honours & B.Com Honours 
Degrees)

A student shall be awarded class in Three year degree if he/ she gets GPA
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c) Copying

Procedure Regarding Examination Offences Committed by Candidates 
for Consideration by the Senate

Classification of offences:

a) Possession of unauthorized documents and removal of examination 
stationery

It is suggested that there shall be an Examination Disciplinary Committee of not less 
than three members appointed annually, at the beginning of each academic year, by 
the Senate to enquire into and make recommendations (including punishments) into 
examination offences referred to it.

Examination offences may be broadly classified as follows:

b) Disorderly conduct of a grave nature

The minimum punishments for the examination offences shall be as follows:

d) Attempting to obtain / obtaining improper assistance or cheating

Punishments:

c) Impersonation – Cancellation of candidature for five years including the one 
in which the offence was committed.

a) Possession of unauthorized documents or removal of examination stationary 
– Cancellation of candidature from the examination in which the offence was 
committed.

b) Disorderly conduct of a grave nature, copying, cheating, attempting to obtain 
or obtaining improper assistance- Cancellation of candidature for three 
including the one in which the offence was committed.

e) Impersonation
f) Aiding and abetting in the commission of these offences.
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Academic Interaction:

Co-curricular Activities:
From strengthening the mind to promoting better time management skills, 
extracurricular activities can help students succeed much more in their academic 
endeavors. Learning time management and prioritizing, getting involved in diverse 
interests, raising self-esteem, building solid relationship skills-extracurricular 
activities do it all. The faculty encourages and promotes students to participate in 
various activities which would help them to think and live beyond their academic 
endeavors. The faculty hosts a series of activities in the form of ICCM cultural 
programme, orientation programme, fresher's meet etc to enlighten this spark 
amongst the students. 

Students partake in the MACOS week conducted by MCSU. Students unions are 
organizing Thai Pongal, Vesak etc. Students are encouraged to contribute to the 
publications of “VIRUDCHAM” (by Commerce Students' Union), and 
Management Focus (by Management Students' Union), each publication day. 
Students can participate in many cultural activities in these sessions. At the beginning 
of the entrance to the University, students will be able to participate in the Freshers' 
meet that is for the first year students. Purpose of this meet is to socialize the students 
with the University community as well as the sports world. To encourage the 
participation in these events, academic programmes are scheduled with flexible 
agenda.

Academic Interaction focuses on actual academic speaking events, particularly 
classroom interaction and office hours, and gives students practice to improve the 
ways that they communicate in a college or university setting. Faculty uses several 
ways to facilitate academic interaction. Students are given opportunity to present 
their research papers in student track of ICCM annually. Participation in research 
conference provides opportunities to interact with various national and international 
academics. There are appointed academic counselors rendering their valuable 
service in form of academic counseling to students. Students are permitted to meet 
lecturers as per time scheduled and displayed in their rooms' entrance.
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Co-curricular Activities, Academic Interaction, 
Social and Business Interaction.
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There are help desks at the departments and the Dean's office to answer quarries made 
by the students entering to the faculty. Students have the facilities to meet the student 
counselors any time on emergency matters. Committee for Academic Student 
counseling students to solve academic and non-academic related problems. Student 
counselors appointed by the Vice chancellor are the members of this committee. 
Students are encouraged to discuss any problems related to their academic, non-
academic matters with this committee. Students have facilities to make 
interrogations in faculty website any time. Details regarding academic staff, courses, 
curriculum, extra curricula activities, assessment criterion, performance etc., are on 
the website as open source for faculty information.

Students are encouraged to do their class room assignments as social interactions, 
they visit to fields and collect ideas and problems and they present them in the class 
rooms. Incubation cell is formed to empower the vulnerable entrepreneurs to 
organise several event as per its calendar where students are accommodated with 
major role in the event. Industrial Liaison cell give chance to the students to create 
new ventures. Students participate in the community work as business exhibition, 
University Business Linkage activities and social seminars. Faculty enables the 
students to involve in entrepreneurial activities via social and business interaction. 
Faculty ensures the participation of every student in interaction network, and 
certificate for participation as a valuable tribute given to them.

Students of the faculty of Management Studies and Commerce are encouraged to 
participate in social interaction through many customs. Students interact with society 
in many ways. Students from their own groups based on their geographical area to 
organise workshops for A/L students and satisfy the needs of new-comers. MCSU 
organises a Blood Donation Campaign annually. 

Social and Business Interaction:



 Internal Quality Assurance Cell (IQAC)

The curriculum committee has overall responsibility for the design, 
implementation, integration monitoring evaluation, and enhancement of the 
BBA & B.Com degree Programme curricula in par with day-to-day as per the 
requirements of the Sri Lankan Qualification Framework (SLQF). 

 Business Incubation Cell (BIC)

IQAC of the Faculty of Management Studies and Commerce is composed of the 
arrangements within the institution to provide assurance of learning with people's 
confidence. Internal QA is considered as the corner stone of QA in higher 
education at our Faculty. Everybody working in an institution must be 
responsible and accountable to develop the quality culture. IQA tries to assure 
quality in curriculum design, students' feedback on course, and students' 
feedback on staff, peer evaluation, stakeholder feedback, and exit survey to 
specify the curriculum according to the need identification from stakeholder 
viewpoint. The implementation of internal QA mechanisms would create a sense 
of responsibility and a new awareness of process approach throughout the 
institution.

 Curriculum Committee

Business incubation cell (BIC) is a unit, which supports the entrepreneurial 
activities at different levels. It facilitates the industrial link with the University as 
well as the staff and student participation for industrialist accomplishments.  It 
ensures that the entrepreneurs seeking to promote their businesses have easy 
access to the knowledge, experience in management. BIC can show path for 
successful business ventures to pave a way to become commercialized business 
ventures. This enables them to get all the expert advice(s) and business 
guidance(s) that they need to survive for a longer time, unlike most other 
entrepreneurial ventures that fizzle out within a few months of their launch. It 
facilitates the potential entrepreneurs in their mission to kick off their business 
and units. There are many universities which have business incubators and 
entrepreneurial incubators in Sri Lanka. Therefore, Faculty of Management 
Studies and Commerce has initiated this business incubation cell in the Faculty.

Committees of Faculty of Management Studies and Commerce
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 International Journal of Accounting and Business Finance (IJABF)
The International Journal of Accounting and Business Finance (IJABF) is the 
official publication of the Faculty of Management Studies and Commerce of the 
University of Jaffna, Sri Lanka. It is a peer reviewed scientific bi-annual journal. 
IJABF aims to publish high quality, original papers of a theoretical or empirical 
nature and analysis the issues related to accounting and finance. IJABF will 
provide a forum for publishing the views of academics, researchers, practicing 
managers and other professionals all over the world. 

The Journal of Business Studies (JBS) is a double-blind peer-reviewed scholarly 
journal in the field of business and management. It is published on a bi-annual 
basis. The JBS seeks to publish empirical and theoretical research, and literature 
reviews, conducted in the field of business, management and emerging 
paradigms in allied areas of business and management. It aims to create a 
platform for both local and international scholars for exchanging their views and 
ideas and advance the frontier of theory and practice of business and management 
through the creation of new knowledge. JBS encourages submissions adopting 
the variety of methods and methodologies. It encourages crossing boundaries and 
bringing insights from related disciplines such as sociology, psychology, 
anthropology, philosophy, political science and economics.

 Academic Student Counseling Committee (ASCC)

 Journal of Business Studies (JBS)

Academic Student Counseling Committee (ASCC) provides assistance to the 
Faculty education system, whereby Faculty members introduce the students to 
the Faculty as well as to the University systems and inform them by their roles, 
responsibilities and rights. Academic Student Counseling service provides 
guidance and support for students to overcome any academic problems or 
personal difficulties that may hamper their academic progress, as well as 
develops the students' capacities and potentials, that enhance their academic 
performance. Academic Student Counseling services are basic steps that 
guarantee collaborative relationship between Faculty members and students. The 
intent of this collaboration is to facilitate learning by providing opportunities for 
students to achieve their goals and uphold the academic standards of the Faculty 
as well as the University. Given the importance of advising, students are assigned 
with academic advisors upon their admission to the University during the study 
period. ASCC members has the duty to assess the student who has psychological, 
social or personal problems and refer them to specialized Faculty members to get 
the required support and guidance in full confidentiality.



The Faculty of Management Studies and Commerce established Career 
Guidance Cell (CGC) as per the Commission Circular No.934 of 2010 with 
purpose of providing assistance and advice to students to make them aware about 
their future career choice. It aims at providing individual focus for students with 
different line of interest after their graduation.  Career and employment 
information is very much important for student community as it guides them 
towards career awareness. CGC is to look after the matters relating to career and 
employment guidance of the students. The circular of establishing a CGC in 
Universities and Faculties have been formulated to address the diverse socio-
economic challenges and geographic backgrounds of the heterogeneous 
population of students coming to the Universities vis-à-vis equity of access and 
placement opportunities through availability of appropriate institutional support 
information. The inculcation of guidance about market patterns and 
employability can help the Faculty in building a base for its students. 

 Strategic Plan Committee (SPC)
Strategic Plan Committee (SPC) is responsible for the oversight of the strategic 
planning of the Faculty in line with University Strategic Plan. It brings together 
academic, financial and physical planning and scrutinizes business plans for 
major activities. The SPC also recommends the annual budget and long-term 
forecasts to the Faculty Board and monitors the performance. The SPC will 
provide advice, recommendations and reports to the Faculty Board on matters 
including strategic planning; new strategic projects, initiatives and new 
developments; asset management; strategic human resources and other matters 
as determined by the Committee and by the Faculty Board.

 Career Guidance Cell

 Building Committee
The purpose of Building Committee is continuing responsibility for the 
execution of major construction, which shall oversee and supervise the design, 
construction, reconstruction, major alteration, renovation, enlargement, major 
maintenance, demolition, and removal of the Faculty building in the new 
premises. Working with the University Building Committee, Strategic Plan 
Committee and other relevant committee is the ultimate responsibility of this 
committee. Building Committee establishes general criteria for the maintenance 
and upgrading the facilities of the new building of the Faculty until the 
commencement of the Faculty Board operations there.
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 Industrial Liaison Cell

This exercise will result in their socioeconomic integration. CGC would help the 
students with appropriate guidance to establish linkages with the world of work 
and locate career opportunities vis-à-vis the realities and job profiles in the 
context of highly competitive emerging occupational patterns. It has to support 
the students in the development of soft skills and communication ability to 
challenge the rigors of competitive examinations or vocational courses. It has to 
be a resource center of information, guidance and counseling with free 
accessibility and internet based global connectivity and exchange of information 
on professional placements.

Faculty of Management Studies and Commerce, University of Jaffna, Sri Lanka 
launched its Industrial Liaison Cell with the direct interface between the 
industrial community and the faculty to ensure the professional development of 
our students.  The cell is focused on arranging activities that ensures that our 
students keep up with the new trends in industrial development and management 
as well facilitating the students in their internship and job placement. The cell is 
also keen on setting up long term industrial partnerships by signing MOUs, if 
necessary, with relevant organizations. Since its inception the cell has arranged 
some events including few external programmes too as its regular mandatory 
activities. 

The Research Committee has broad responsibility for the enhancement of 
research, which is of high quality, innovative, and has engagement with, and 
impact on, relevant communities. The Faculty of Management Studies and 
Commerce achieves its aims in research by involvement in recognized research, 
and engaging in knowledge transfer, that has demonstrable relevance to develop 
a strong collegial research culture in specific management/commerce related 
areas. The research committee contributes to the Faculty's research aspirations as 
detailed in strategic plan. As research committee advises the Faculty Board on 
matters relating to the quality and standard research, and on issues of research 
relevant to Faculty strategic plans and overarching standards.

 Research Committee



Bachelor of Business Administration (BBA) from 2000 - 2017

Bachelor of Commerce (B.Com) from 2012/13 - 2017/18

Enrollment and Graduation 
( BBA and B.Com)
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Name of the 
Degree Programme Year

No of Students 
Passout

Year of Passout
No of

Students
Entered

B.Com

B.Com

B.Com

B.Com

B.Com

2012 / 13

2013 / 14

2014 / 15

2015 / 16

2016 / 17

201856

63

106

81

98

48
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