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Message from the Vice Chancellor 

Human beings are best being known to be created on this planet. They 
are created for a good purpose and that is, to be fulfilled. Fulfillment is 
made feasible primarily by knowledge cultivation. Human beings are 
untiringly pursuing in the cultivation of knowledge and pushing the 
frontier of the knowledge from early primitive stages of evolution. As 
we recognize the profound significance of this pursuit, I extend a warm 
welcome to you at the Masters in Business Administration (MBA) 

programme at the Faculty of Management Studies and Commerce, University of Jaffna- a 
dynamic space where your aspirations meet boundless possibilities. In the realm of education, 
MBA offered by the Faculty of Management Studies and Commerce serves as your compass, 
outlining the comprehensive framework of academic rigor, experiential learning, and 
leadership development that awaits you. 

MBA journey is more than acquiring a degree; it’s a long journey encompasses intellectual, 
physical, social, emotional and universal existences, weaving a tapestry of holistic 
development. MBA takes you through the curriculum designed to elucidate the entire 
educational process and to kindle your intellectual existence. This programme provides a 
transformative experience, fostering critical thinking and decision-making skills crucial for 
your intellectual existence in the business world and also collaborating with the faculty to 
cultivate a healthy intellectual foundation. MBA at University of Jaffna promises to ensure 
your education beyond the conceptual thinking to the tangible aspects of your physical 
engagement with the programme especially via interactive learning experiences, industrial 
visits and many more. Recognizing that social existence is the integral part in shaping the 
impact of one’s business and societal context, UoJ thrives to broaden the perspective and build 
valuable network within the vibrant community via networking events and collaborative 
projects with other universities and industries. As an MBA student, you would come across 
many challenges, successes and collaborative experiences which would definitely contribute 
to your emotional growth. MBA is designed to nurture resilience, and adaptability, 
acknowledging profound impact of your emotional existence on your personal and 
professional development. Without a doubt, I would say that MBA would shape your life to 
elevate to the mode of gentleness and exemplary character which is the ultimate purpose of 
education. 

I extend my heartfelt wishes to each of you for a profoundly memorable journey with the 
University of Jaffna. May your time at the University of Jaffna be marked not only by 
academic achievements but also by a myriad of enriching experiences that contribute to your 
intellectual, physical, social, emotional and universal existences. 

All Glories to the Almighty!

Prof.S.Srisatkunarajah 
Professor in Mathematics, 

Vice Chancellor, 
University of Jaffna,

Sri Lanka.
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Message from the Dean 

It is my great pleasure to extend a resplendent welcome to each of you, our 
MBA students, as you start off a transformative journey with the Faculty 
of Management Studies and Commerce at the University of Jaffna. Your 
choice to pursue the MBA programme with us reflects your commitment 
to academic excellence and professional growth. Our MBA programme is 
in high demand because of its innovative new curriculum, emphasis on 

research, enriching academic environment, and distinguished teaching staff.

As Batch VII, enrolled under the newly revised curriculum, marks a significant shift, 
promising numerous benefits. The newly revised curriculum, meticulously crafted to align 
with the dynamic business setting, combines traditional principles with innovative 
approaches, not only meets the standards of today's employers but propels you into the 
vanguard of tomorrow's leaders. This innovative approach enhances the learning experience, 
ensuring our students are well-equipped with contemporary skills and knowledge, positioning 
them for success in a dynamic professional terrain.

Our MBA programme provides an exceptional emphasis on high-quality research. This 
commitment to scholarly excellence not only enhances academic rigour but also equips 
students with a deep understanding of industry trends. Engaging with our faculty's impactful 
research contributes to a dynamic learning experience, encouraging critical thinking and 
innovation. By joining us, you become integral contributors to a culture of intellectual 
curiosity and inquiry. 

Our faculty is dedicated to providing an enriching academic environment that stimulates 
intellectual thirst and fosters a culture of continuous learning. With experienced faculty, 
modern facilities, and a commitment to excellence, students benefit from a dynamic 
atmosphere that encourages critical thinking, collaboration, and the pursuit of knowledge. The 
enriching academic environment goes beyond traditional classroom settings, incorporating 
diverse learning experiences that prepare students for success in their chosen fields and instill 
a lifelong passion for learning and exploration.

Our distinguished faculty, comprised of experienced academics and industry experts, brings a 
wealth of knowledge and practical insights to the classroom. Their commitment to excellence 
extends beyond traditional teaching, fostering an environment where students engage in 
meaningful discussions, receive personalized guidance, and gain invaluable insights that go 
beyond textbooks. The distinguished teaching staff is at the heart of our commitment to 
providing a high-quality educational experience, ensuring that students are well-prepared for 
the challenges and opportunities in their academic and professional journeys.

Congratulations on your decision to join our prestigious MBA programme. We are confident 
that an unparalleled experience where excellence is not just promised but delivered. Once 
again, welcome to our MBA programme! I look forward to witnessing your growth, success, 
and contributions.

Professor N.Kengatharan
Dean/Faculty of Management Studies and Commerce
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Message from the Coordinator

I am very much privileged to send this message to the handbook of Master 

of Business Administration (MBA) programme of the Faculty of 

Management Studies and Commerce, University of Jaffna. An MBA is a 

postgraduate programme and very prestigious degree programme in the 

Business world especially for people who already have work experience and wish to gain in-

depth knowledge of business practices in the contemporary competitive world. The MBA 

adds value by helping professionals advance their careers and succeed in their career goals. 

The MBA programme of the University of Jaffna has been designed to cater the expectation of 

the business world in the changing and complex environment. This level 10 Master degree 

programme is designed to satisfy the requirements of Sri Lanka Qualification Framework 

(SLQF) with required competencies and research capacity. Further, the MBA programme is 

designed to capture the attributes of Strategic thinking, Management and business knowledge, 

ethical and social responsibility, innovation and entrepreneurship, communication skills and 

global perspectives through interactive teaching and learning process. Nevertheless, this 

programme is designed to deliver the physical mode in the class room, and the programme 

contains industrial visits to get more practical experiences in the business domain as well. 

As the coordinator of the programme, I believe that the learning environment, empowered by 

the experienced and talented faculty members, and talented members from other Universities 

makes the education journey inspirational and worthwhile. In addition, you also gain 

opportunity to access the extensive alumni network. The network connections will give you a 

great overview of the business world. So, the MBA programme goes beyond the theoretical 

knowledge. 

Last but not least, I would say that Our MBA programme prepares you to handle the 

challenging situations and drive the success of your organization through intelligent critical 

thinking and decision-making through a well-designed Curriculum.

I extend my warm wishes you all for the future endeavors with Faculty of Management 

Studies and Commerce and University of Jaffna. 

Dr. A. Saravanabawan

Coordinator,

Master of Business Administration (MBA) programme 

Faculty of Management Studies and Commerce

University of Jaffna.
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1.1 Preamble 

The University of Jaffna, Sri Lanka which operates under the purview of the 

University Grants Commission (UGC), is one of the largest Universities in Sri Lanka. 

It was established in 1974 as the sixth campus of the University of Sri Lanka, known as 

Jaffna Campus at that time. It gained autonomy and transformed into the independent 

"University of Jaffna" on January 1, 1979. Since then, the University has evolved into 

a fully-fledged academic institution with eleven faculties and a thriving undergraduate 

community of over thirteen thousand students. 

The Faculty of Management Studies and Commerce (FMSC) at the University of 

Jaffna, Sri Lanka, is committed to delivering exceptional education in the fields of 

management and commerce. Its rich history dates back to 1977 when it first 

commenced the Bachelor of Commerce degree program under the Department of 

Economics in the Faculty of Arts. The Department of Commerce was founded in 1983, 

which was later renamed as the Department of Commerce and Management Studies in 

1986. Subsequently, in 1994, the Department was bifurcated into two separate 

departments: the Department of Commerce and the Department of Management 

Studies.

The FMSC was established as the fifth Faculty of the University of Jaffna on May 29, 

1999, comprising two departments: the Department of Commerce and the Department 

of Management Studies. The Department of Commerce offered a Bachelor of 

Commerce with specialisations in Accounting and Marketing, while the Department 

of Management Studies offered a Bachelor of Business Administration with 

specialisations in Financial Management and Human Resource Management. 

The FMSC underwent a significant restructuring process in 2009, which led to the 

abolition of the Department of Commerce. Simultaneously, four new departments 

were established, namely the Departments of Accounting, Financial Management, 

Human Resource Management, and Marketing, all of which offer a Bachelor of 

Business Administration. However, the Department of Commerce was re-established 

in 2012 to offer a Bachelor of Commerce degree program. The FMSC has recently 

introduced a Bachelor of Business Administration Honours in Tourism and 

Hospitality Management.

The undergraduate program at the FMSC began with an initial intake of only 90 

students. However, over the years, the annual intake of students has steadily increased, 

reaching over 500. The FMSC now offers two internal degree programs, namely the 
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Bachelor of Business Administration (BBA) Honours and the Bachelor of Commerce 

(BCom) Honours, as well as two external Degree programs, namely the Bachelor of 

Commerce Honours and Bachelor of Business Management (BBM). The FMSC also 

offers diploma programs, namely the Diploma in Microfinance, Diploma in Human 

Resource Management, Diploma in Marketing, and the Diploma in Banking and 

Finance.  

The FMSC at the University of Jaffna has continued to expand its academic offerings, 

commencing the Master of Business Administration (MBA) program in 2014. The 

MBA program has quickly earned a strong reputation among students and industry 

professionals for its exceptional academic standards. Since its inception, the program 

has consistently enrolled six cohorts of students, leading to the graduation of nearly 

300 successful students, thereby establishing a remarkable standard for excellence in 

management and business education.

The FMSC also collaborates with the Faculty of Graduate Studies to offer 

postgraduate degrees, including the Master of Philosophy and Doctor of Philosophy 

programs.

The FMSC is making remarkable progress in both the academic and regional/national 

arenas to strengthen its position. The FMSC remains resolute in its commitment to 

providing exceptional management and commerce education and consistently revises 

its programs to keep pace with the rapidly evolving business landscape. Its steadfast 

commitment to excellence underscores its leadership in the field of management and 

commerce, ensuring that it will continue to prosper and set benchmarks for years to 

come.

1.2 Vision, Mission and Values of the FMSC

Vision 

To be a leading centre of excellence in teaching, learning, research and scholarship in 

Management and Commerce. 

Mission 

To transform the lives of students by developing their academic potential, creativity, 

employability, global insight and ethical awareness to outperform in a challenging 

business environment and to make a real difference in the world as an entrepreneur, as 

an investor, as a manager, and strategic planner.
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Values 

Excellence: Promoting quality of being extremely good

Integrity: Maintaining the highest academic, professional and ethical 

standards and practice through trust, honesty and respect 

Diffusion: Disseminating knowledge through teaching and learning, 

research and community engagement 

Equity, Equality and Inclusion: Ensuring equity and equality and valuing 

difference and respect for all our students, staff and partners 

Care: Recognising and serving the needs of students, staff and society 

Transparency and Accountability: Ensuring freedom of thoughts and 

expression and accountability in all our activities 

Passion: Fostering creativity, ingenuity, and innovation

1.3 Rationale  

The FMSC is committed to improving business, management and commerce 

education through excellence in teaching, research, and community involvement. The 

introduction of the MBA program in 2014 was a pivotal moment, reflecting a 

commitment to addressing the changing academic and industry environment. This 

initiative aimed to produce postgraduates who excel academically and possess the 

professional skills demanded by the industry. It is not easy to prepare postgraduates for 

success in a rapidly changing management education scenery. 

It is significant for the MBA program to adapt to the ongoing transformations in the 

business world, ensuring that postgraduates have the skills needed to navigate 

workplace challenges. It is therefore essential that the MBA program evolves to keep 

pace with the changing business and management landscape, ensuring that graduates 

are well-equipped to tackle the challenges of the modern workplace. 

FMSC convened stakeholder discussions with FMSC alumni, prospective students, 

industry experts, and academics, yielding valuable insights that have proven pivotal in 

shaping this transformation, particularly in identifying strengths and areas for 

improvement within the MBA curriculum. As a result of the discussions, alumni 

emphasised the importance of practical skills and adaptability, prospective students 

endorsed for technical skills, critical thinking, innovation, and ethical values, industry 

experts suggested in the development of cutting-edge course units, and academics 
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stressed the importance of a balanced curriculum that integrates theoretical depth with 

practical relevance. Since the inception of the MBA in 2014, continuous reaction on 

national and international business trends and discussions has consistently driven the 

need for program revisions with the aim of equipping postgraduates with the advanced 

knowledge and skills required to thrive in an ever-changing and intricate business 

context. 

FMSC remains committed to delivering exceptional management and commerce 

education, continuously adapting and enhancing its programs to meet the evolving 

needs of the corporate world.

1.4  Scope of the Master of Business Administration

The MBA program is a full-time, two-year degree program that comprises four 

semesters, with each academic year consisting of two semesters. The program 

incorporates both theoretical and practical components, and includes continuous 

assessments, workshops/seminars, report writing/presentations, and research.

The scope of the MBA program is explicitly defined in its program learning outcomes 

and graduate profile. This comprehensive approach guarantees that students receive a 

well-rounded education that prepares them for success in the ever-evolving, complex, 

and competitive business landscape.

1.4.1 Program Learning Outcomes (PLOs)

PLO 01 Demonstrate mastery of management and business functional areas and 

concepts to effectively manage situations.

PLO 02 Analyse management issues critically to propose effective solutions.

PLO 03 Communicate findings and conclusions effectively in both written and oral 

formats to stakeholders with varying levels of expertise.

PLO 04 Demonstrate leadership and team work skills in diverse teams.

PLO 05 Apply critical thinking and problem-solving skills in a dynamic business 

environment.

PLO 06 Use theoretical knowledge and entrepreneurial skills to identify and exploit 

emerging trends.

PLO 07 Integrate technical knowledge with management discipline to drive 

organisational success.
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PLO 08 Promote ethical and sustainable business practices and contribute to well-

being society.

PLO 09 Make a meaningful difference in addressing management challenges and 

create stakeholder value.

PLO 10 Respond to professional, ethical, and regulatory issues with a deep 

commitment to ethical conduct.

PLO 11 Set and achieve ambitious goals and develop a compelling vision for career 

and life.

PLO 12 Develop lifelong learning strategies and adapt to the evolving business 

landscape.

1.4.2 Graduate profile

Graduates are expected to possess the following skills and abilities:

1.4.2.1 Specific attributes

Strategic thinking: MBA graduates will be able to demonstrate a deep understanding 

of strategic thinking and apply strategic principles to develop and implement effective 

business strategies.

Management and business knowledge: MBA graduates will possess a thorough 

understanding of management and business functions such as management, 

commerce, finance, marketing, HRM, IT, and accounting, leveraging this knowledge 

to develop innovative solutions, make informed decisions, and solve complex 

business problems that drive organisational success.
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1.4.2.1 Generic attributes

Ethical and social responsibility: MBA graduates will demonstrate ethical and social 

responsibility by making socially-responsible decisions aligned with sustainability 

and cultural sensitivity. 

Innovation and entrepreneurship: MBA graduates will possess an entrepreneurial 

mindset and be able to develop and implement innovative solutions that create value 

for customers and stakeholders.

Communication skills: MBA graduates will demonstrate excellent communication 

skills - verbal, written, and interpersonal - enabling effective communication with 

diverse stakeholders such as customers, employees, investors, and regulators. 

Global perspective: MBA graduates will demonstrate a global perspective by 

adapting to diverse business practices, understanding cultural, political, and economic 

differences, navigating complex global supply chains, managing teams across 

borders, and identifying opportunities for international expansion.

1.4.3 Structure of Master of Business Administration 

The structure of the MBA program is presented below.

The credit value of Core and Elective course units for the Master of Business 

Administration Program are shown below.
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1.4.4 Admission requirement 

A candidate seeking admission to an MBA should possess at least any one of the 

following qualifications and exhibit a satisfactory level of English proficiency:

A candidate seeking admission to an MBA should possess at least any one of the 

following qualifications and exhibit a satisfactory level of English proficiency:

1) A Bachelor’s Degree from a recognised University/ Higher Education 

Institution in Business/ Public Administration/ Business Management/ 

Commerce/ Business Administration/ Management Studies

2) A Bachelor’s Degree from a recognised University/ Higher Education 

Institution including 30 credits in business/ public administration/ 

economics/ commerce/ management studies

3) A Bachelor’s Degree from a recognised University/ Higher Education 

Institution in any other discipline

and

a Postgraduate Diploma in business/ public administration//business 

management/ commerce/ business administration/ management studies

4) A Bachelor’s Degree from a recognised University/ Higher Education 

Institution in any other discipline

and

a minimum of one-year post qualifying work experience at an organisation 

acceptable to the Faculty Board and the Senate of the University of Jaffna.

5) Having at least one of the approved list of professional qualifications (see the 

Approved list of qualifications in appendix I), with a minimum of three (03) 

years post-qualifying work experience at the organisation(s) acceptable to the 

Faculty Board and the Senate of the University of Jaffna.
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6) Minimum ten (10) years of executive experience in a position of Senior 

Management of a Business Enterprise / Public Sector Organisations / 

Professional at the organisation(s) acceptable to the Faculty Board and the 

Senate of the University of Jaffna.

1.4.5Application for admission

The application process for the MBA program commences with interested applicants 

responding to open advertisements on various platforms, such as local/national 

printed media, social media, and the FMSC and University websites. Applicants must 

submit the completed application form and all required documents to FMSC within 

the specified timeframe to complete the application process. A rigorous selection 

process that includes an aptitude test and selection interview will be conducted to 

ensure that only the most qualified and motivated individuals are admitted to the 

program.

1.4.6Course units and course code 

The MBA program consists of two types of course units: core course units and elective 

course units.

Core course units: The core course units are required courses that all MBA students 

must complete throughout the program. These courses are designed to provide 

students with a solid foundation in key business concepts and management practices.

Elective course units: The elective course units are designed to provide students with a 

more specialised and diverse knowledge base in various subject areas. The elective 

course units provide students with the opportunity to choose courses based on their 

personal interests and career goals. 

1.4.7Descriptor of the course code 

The course unit is identified by a three-letter prefix followed by a four-digit number. 

- The first three letters of the prefix indicate the abbreviation of the program

- The first digit number indicates the year of study 

- The second digit number indicates the semester 

- The third- and fourth-digit numbers indicate the course unit number

- The last digit number indicates the Credit value of the course unit
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1.5   Curriculum layout

The MBA program spans over two academic years and is divided into four semesters, 

namely Year 01 (Semester I and Semester II), Year 02 (Semester I and Semester II). 

The first-year, comprising Semester I and Semester II, is designed to equip students 

with interdisciplinary knowledge that is essential for thriving in the contemporary 

business landscape. The first-year of the program consists of 30 credits, which are 

spread out over Semester I and Semester II. 

The first-semester of the first-year comprises five core course units, each with three 

credits, aimed at providing a strong foundation in management and business 

fundamentals.

The second-semester of the first-year is comprised of five core course units, each with 

three credits, providing students with a deeper understanding of essential management 

and business concepts and practices.
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The second-year, comprising Semester I and Semester II, are designed to equip students 

with advanced knowledge and skills necessary to meet the evolving demands of the 

industry. The second-year of the program consists of 32 credits, which are spread out over 

Semester I and Semester II. 

The first-semester of the second-year consists of four course units, each worth three 

credits, as well as one course unit worth two credits and eleven elective course units, out of 

which students must choose two. Elective course units will be made available on demand 

if at least 20 enrolled students in the program express interest. However, this provision can 

be amended based on the endorsement of the Board of Study (BOS) and the Faculty Board, 

with due consideration given to the student intake.
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The second-semester of the second-year comprises one core course unit valued at two 

credits, and a dissertation worth 15 credits, collectively enhancing research and 

academic writing skills while deepening understanding. 

The dissertation offers a distinctive chance for students to conduct independent 

research. Students must submit the research topic to the MBA office by the end of the 

second-semester of the first-year or earlier. The BOS will then assign a supervisor 

from the FMSC or a relevant discipline in another faculty to each research student. 

Students must present a proposal to an expert panel appointed by the MBA office for 

the approval of the dissertation title. It is mandatory for students to provide an interim 

presentation to track progress, which will count towards dissertation marks, before the 

final submission of the dissertation. 

The dissertation must adhere to the guidelines approved by the FMSC, as outlined in 

Appendix II. Students must submit their dissertation by the specified deadline and 

appear a viva voce examination, as these are mandatory requirements. Failure to meet 

the deadline will result in the student being considered a repeat candidate.

1.6    Assessment of a course unit

A student performance in a course unit is evaluated through both formative and 

summative assessments. The final grade will be a combination of these assessments. 

Details about the specific assessment criteria for each course can be found in the 

course specification.

1.6.1 Formative assessment

Formative assessment is an ongoing and well-structured process designed to evaluate 

a progress of the student in a course unit throughout the semester. A total of 40 marks 

will be assigned to the formative assessment, which will be distributed among the 
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different evaluation methods used to track progress of the students throughout the 

semester except seminar on research and managerial skills course unit. 

i) Formative assessment encompasses a variety of evaluation methods, 

including quizzes, discussions, practical assignments, forums, take-home 

assignments, small projects, debates, presentations, and other activities.
 

ii) If a student is unable to complete the formative assessment due to a medical or 

any other good cause, they may request a makeup assignment. The request 

must be made in writing to the Coordinator of the MBA program within five 

days of the assignment due date, along with supporting evidence but the 

formative assessment must be completed before the end of the semester.

iii) Upgrading formative assessment is not permitted at all.

iv) Marks obtained for formative assessments will be carried forward to 

subsequent semesters in which students are repeating the course unit.

1.6.2 Summative assessment 

The summative assessment is the final evaluation that takes place at the end of each 

semester. It includes a comprehensive final examination for all course units, with the 

duration of the exam varying based on the credit value of each course unit. Typically, a 

three-credit course unit exam lasts for three hours, while a two-credit course unit exam 

lasts for two hours.  If the semester-end examination embodies more than one 

assessment component, the students must attend all components of the course unit. If 

not so, the completed component will be carried forward to the subsequent semesters 

in which the student repeats the course unit while the student will be treated as a repeat 

candidate for that course unit.  Comprehensive information about the summative 

assessment, including the specific details of the evaluation methods used for each 

course unit, is described in the course specification.

1.6.3 Attendance

Students are expected to attend all lectures, tutorials, and practical sessions. Regular 

attendance is important to the progress of the students in the program, and failure to 

attend regularly may negatively impact their academic performance. Consistent 

participation in the program will assist students to develop and enhance their skills and 

competencies.

1.6.4 Repeating and upgrading the semester-end examination 

Students who are absent without a valid reason from the semester-end examination 

("AB") will be eligible for a maximum grade of "B-" on the next attempt. The faculty 
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will not conduct a repeat examination for the semester-end. If a student receives a 

grade lower than a "B-," he or she may repeat the course unit to upgrade their grade. 

However, if the student earns a lower grade in the repeat, the better grade will be 

retained. A maximum of three consecutive attempts (next available opportunities) will 

be given for repeating/upgrading the course units.

1.6.5 Title of the semester-end examinations

The semester-end examinations conducted for the Degree of MBA shall carry the 

following titles:

- First Examination in Master of Business Administration (Year) - .... 

Semester

- Second Examination in Master of Business Administration (Year) - .... 

Semester

The rubric for the exam paper is outlined in Appendix II.

1.6.6 Evaluation blueprint

The blueprint of the question paper for each course unit is described in the relevant 

course specification. Moreover, the suggestive blueprints of model question papers 

should be made available for references in the LMS and libraries. The primary aim of 

the blueprint is to bring clarity about the process of connecting questions to intended 

learning outcomes and the programme learning outcomes. The structure of question 

papers, number of questions, choices given, time given for questions and 

examinations, etc., are included in the blueprints of the respective course units.

1.7    Grading criteria 

The grading system for evaluating each course unit is shown below.
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Calculating Grade Point Average (GPA)

The Grade Point Average (GPA) is a numerical representation of a student's overall 

academic achievement. The GPA is the proportion obtained by dividing the total 

number of grade points earned by the total number of credit hours in which a student 

receives a grade. The formula for GPA calculation is given below.

Overall Grade Point Average (OGPA) is defined as the GPA of the student at the 

completion of the degree program. The calculated OGPA will be rounded to the second 

decimal place. 

Completion of a credit

It is considered "completion" when a student sits for the semester-end examination. If 

the semester-end examination embodies more than one assessment component, the 

students must attend all components of the assessment.

The students who did not apply for the semester-end examination shall be considered 

as “incompletion of the semester” (ICS). The students should submit a request for 

obtaining approval for taking the semester-end examination in the subsequent 

semester from the Senate on the recommendation of the Faculty Board. Unless any 

good cause, the student will be treated as a repeat candidate. A student who is absent 

for the semester-end examination of any course unit without medical or valid reason 

shall be given “AB”, and the student shall be treated as a repeat candidate.  A student, 

who is absent for the semester-end examination of any course unit on medical grounds 

or good cause (such as bereavement), shall submit a student appeal with MC endorsed 

by the University medical officer (medical reasons) or supporting documents (good 

cause). The appeal must be submitted to the Assistant Registrar / Senior Assistant 

Registrar of the FMSC within two weeks from the last date of the semester-end 

examination. The Senate approval will be sought on the recommendation of the 

faculty Board.  The symbol “MC” shall be given and the student will be treated as a 

“fresh attempt” candidate for the next available semester-end examination. There is no 

academic penalty. 

1.8    Awarding criteria

A student who has fulfilled the following requirements may be considered for an 

award of Master of Business Administration:
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1) Completion of 62 credits: Semester I (15 credits), Semester II (15 credits), 

Semester III (15 credits), and Semester IV (17 credits).

2) Obtain a minimum grade of "C" in all course units of the program.

3) Satisfy all the aforementioned requirements (1-3) within a maximum of four 

academic years from the initial enrolment in the University, except medical or 

good cause approved by the Senate of the University.

A student who has satisfied the above requirements for the award of the Master of 

Business Administration degree within two academic years shall be awarded as 

specified below.

a) Distinction: A student must have obtained an overall GPA of not less than 3.70

b) Commendation: A student must have obtained an overall GPA of not less than 

3.30

A student who is unable to fulfil all the requirements for the award of Master of 

Business Administration may be considered for an award of Postgraduate Diploma in 

Management if he/she satisfies: 

1) Completion of 30 credits

2) Obtain a minimum grade of "C" in all course units.

3) Satisfy all the aforementioned requirements (1-3) within a maximum of four 

academic years from the initial enrolment in the University, except medical or 

good cause approved by the Senate of the University.

1.9    Determining the effective date of the degree

The effective date of the Degree shall be determined by the submission date of the 

dissertation. If a student repeats a course unit after the submission date of the 

dissertation, the effective date of degree shall be determined by the last date of the 

repeated course unit. The effective date of for an award of postgraduate diploma shall 

be the first day of the month after which the Senate of the University has approved the 

award.

1.10 Completion /postponements/ withdrawal from program

All students should complete their MBA degree program within the stipulated time 

period from the date of registration. In case of postponement, student should inform 

the coordinator with documentary proof for leave to be taken and the reasons for 

postponements of MBA degree program.  Any student who has failed to keep the 

continuity for two consecutive semesters without the BOS approval, or has exceeded 

the time limit stipulated for the MBA degree program he/she shall be deemed to have 

voluntarily withdrawn from the MBA program. No Fee shall be refunded under any 

circumstances of a registered student of the MBA program.
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