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ABSTRACT

Green entrepreneurs have been realized as critical motorists for a transition to a green
economy. There has been a growing interest in developing a ‘green’ economy as a
means of reconciling economic development and the environment. Hence, green
entrepreneurs are exchanging fluctuating stiffnesses between their business activities,
environmental philosophies, and broader contexts at the intertwine between the green
economy and the mainstream economy. However, research on green innovation and
green entrepreneurship has been finite focused and remained agnostic in Sri Lankan
context.More specifically, entrepreneurs in Vavuniya district rigorously encountering
colossal problems in green innovation (e.g. green packing, green marketing). In fact,
there is an urge to foster green innovative practices to reap business success. Hence,
the researchers selected entrepreneurs in Vavuniya district. Therefore, the present
study aims to investigate the effect of green innovation (innovative practices) on green
entrepreneurship sustainability. Data were gleaned from purposively chosen
entrepreneurs in Vavuniya district with in-depth interviews. The results revealedthat
most informants disclosed that entrepreneurs do not appear to be prepared to
encounter the challenges or take unforeseen risks by capitalizing in green business
and green innovative practices. lronically the government and other departments and
educational institutions (colleges and universities) do not recognize their role and fail
to support green entrepreneurship development.

Keywords: Green entrepreneurs; Green entrepreneurship sustounobility; Green
mnovative practices; Sustounability
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1. Introduction

The impoct of entrepreneurship 1n the progress of societies hos been well re¢ognized
(S¢humpeter, 1934). Although entrepreneurship plays o phenomenal role 1n
fo¢ilitating e¢onomi¢ growth ond sustonoble eConomi¢ development through,
mnovotive products, Creating new markets, ond generoting employment
opportunities, previous studies report thot the entrepreneurship hos been extensively
mdicted for negative mmpocts on the society from 1ts business octivities. Such
unsustounoble business proactices have been desc¢ribed by researchers os “business-os-
usual model” (See Mrkoji¢ et al., 2019). More so entrepreneurship ¢onsidered os
¢reating mmnovotive business ventures thot ore self-sustouning ond volue ¢reating
activities. entrepreneurship known os the estoblishment of self-supporting
orgomization. 1t encapsulates risks ond unéertounties 1n relation to business operations
(Joun, 2018; Kengathoron, 2013).

Entrepreneurship hos been recognized to ossist in mvigorating regional 1dentity,
moking the innovation proéess more dynomié, ond generoting new job opportunities
(Oecd, 2011). Lucidly, growing iterest in entrepreneurship, and more specifically,
due to the advent of new innovative entrepreneurs ond firms, hos fully-fledged among
academiés ond government. Therefore, the interest based on entrepreneurship's
¢ontribution to e¢onomi¢ growth ond sustounoble development, through productivity,
ond revitalized so¢ial ond producétive interactions.

Green entrepreneurship ¢onsidered os o type of so¢ial entrepreneurship, whereas the
entrepreneur 1s passionote to ossist environment. Green entrepreneurs motivoted by
the environmental ¢onsc¢ious stond ot the heort of greening the e¢onomié activities
right from their in¢eption. Taylor& Walley (2004) stated that green entrepreneurs who
pursue revenue gools through meons of e¢ologiéal or soéially oriented businesses. In
the ¢oncurrent s¢enario, risks of ¢himate ¢honge ore emerging over the world,
therefore, there 1s a sprightly requirement for a sustounoble move 1n the prevouling
¢onsumption ond production (Haldar, 2018). Green entrepreneurship 1s not merely
about e¢onomi¢ eornings in monetory system but it 1s regorded os the social facet of
sustounobility, relotionships and ¢ultural ¢olloborations thot bind groups of these
signols are similarlyossocioted with feeble ond robust sustounobility.

In spite of the foct, wild noture, lorge forests, ond hygieni¢ lond ond water signify the
real energy of the country and ought to be harnessed wisely for the development of
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green entrepreneurship. The sectors with most prospects for the development of green
entrepreneurship ore green energy, eco-ogriCulture, eco-tourism, education,
¢onsultondy ond eco-products (Silggdzi¢ et al., 2015). Environmentol 1ssues have
grosped significont ottention 1 ¢orporate green operotions. Innovation hos be¢ome
¢ritical to the survival of firms ond o weapon with whi¢h to preserve competitive
advontage (Chiou et ol., 2011; Kengothoron,2012). Environmentol practiées hove
been well acknowledged despite only very few studies have projected the green
mnovotion proctiées of Corporate firms (Tseng et al., 2013). Environmental ¢hollenges
have grosped significont attention 1in ¢orporate green processes (Tseng et al., 2013),
additionally, environmental proctices hoave been studied. Despite, finite studies hove
been eli¢ited the green innovation interventions of corporoate firms. Green innovation
which wos proven to be significont, while thot of environmentol performonce
remaouned msuffi¢ient (Lin ond Chen, 2004).

2. Research Gap

Initiolly, entrepreneurship ond the noturol atmosphere were thought to be mismatched
by e¢onomists, nevertheless, researc¢hers re¢ently have found that the two ¢oncepts
¢on play significont role mm modern ecConomi¢ development. Businesses ore
responsible for mony environmental ¢hollenges like pollution ond high materiol, water
ond energy ¢onsumption (Fatoki, 2019). This has directed to the development of green
entrepreneurship, o business model thot tokes into considerotion profit ond
environmentol protection (Kirkwood ond Walton, 2010). Novel business models are
needed to compact the impact of business activities on the environment. Further, the
harmful effects of ¢lhimate chonge be¢oming progressively seeming, there 1s the urge
for a sustounoble shift in the ¢urrent production and ¢onsumption systems Fotoki,
2019, the ¢honge mto a green or sustounoble ec¢onomy requires to be led by
entrepreneurs who ¢on present mnovotive business solutions thot will furnish to
environmentol ond sociol challenges. Businesses hove the long-term goal,
technologi¢al knowledge ond finon¢ial resourées to provide solutions to
environmentol problems. Not with stonding, the most of studies 1n green
entrepreneurship are either ¢ose studies or conceptual studies focusing on mmnovotion
and ¢oncern for the environment ond there ore rarely found studies ond onalyses of
lorge-sc¢ale quontitative studies focusing on the reseorch trends on this field ond 1t 1s
this gop 1 the literature (Kumor ond Kiron. 2017). Over the decodes, ¢ountries with
tronsition eConomies (e.g.- Sr1 Lonko) ore strive to enhonée entrepreneuriol exertion
that would foster exponential growth with least ¢ollision on notural resources.
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Notwithstonding, definite ¢hollenges the efonomiés 1 tronsitions encounter,
development of Sustounoble entrepreneurship hos not been 1n focus of the a¢ademié
reseorc¢h (Silojdzi€c, Kurtagié, Vuéijok, 2015; Kengathoaron, 2013). Hall et ol. (2010)
highlighted that, sustounobility hos be¢ome on ordinory strategy in doing suc¢cessful
business ond entrepreneurship 1s o phenomenal element for more sustounoble society.
Considering the modern evolving requirement to ottoun sustoanobility, 1t 1s
acknowledged thot entrepreneurship ¢on be a solution for tronsition towords o more
sustounable society. Furthermore, the researchers in the area of entrepreneurship hove
keen ottention to the intertwine between firms ond environment, spec¢ificolly to the
role of entrepreneurs 1n the development towards o more sustounoble environmentol,
¢ommercial, ond eConomi¢ system. It has been highlighted that, the number of green
start-ups has progressively mcéreased oround the world with regords to the
environmentol 1ssues demonding Creative solutions (Demirel et al., 2019).
Notwithstonding, the finite comprehension of firm’s green imnnovotion practices has
hindered the development of a vastly re¢ognized framework that would ¢harocterize
ond ¢ategorize firm’s green inovotion activities. Nonetheless, just o few studies have
been found 1n the literatures that ¢loum the drivers of firm’s green innovations (Lin et
al., 2011; Tseng, 2013). Hence, firms ought to be reinforée their competitiveness
owing to the ¢onditions of dynomical green technology ond the short life-Cy¢le of
products.

3. Research Questions

The purpose of the study 1s to explore the influence of green mnovation ond

entrepreneurship on sustounoble development. Hence, this resear¢h focuses on

onswering the underneoth moun reseorch questions;

*  Does green innovotion motter i green entrepreneurship sustoanobility A

*  How does green innovation influence on green entrepreneurship sustounability A

*  Whot are the ¢onsequences of green mnovation mn green entrepreneurship
sustoanobility A

4. Objectives of the Study

* To dis¢over relationship between green mnovotion on green entrepreneurship
sustoanobility.

* To 1nvestigate how green 1nnovative practices influenée on green
entrepreneurship sustounobility.
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* To 1dentify the ¢onsequences of green mnovation m green entrepreneurship
sustounobility.

5. Significance of the Study

Investment 1n green e¢onomy offord on ex¢lusive open door for emerging e¢onomics
ond ¢ountries 1 tronsition to ofcelerate complionée with global stondords, while
ensuring sustounoble development. This signifies thot firms i mony industries
encounter rigorous environmentol ond social pressures. Instead of focusing on short-
term profits, the entrepreneurs ore ontiCipated to Confront a triple- bottom line of
ec¢onomié, environmental, ond so¢1al volue ¢reation. Therefore, the present study cums
to provide on 1nsight into the significonce on green entrepreneurship ond 1ts impoct on
the sustaunoble development of the Country.

6. Theoretical Underpinning

Innovation and entrepreneurship are two mtertwined terms adopted 1n today’s global
business environment. Innovative entrepreneurs possess ¢reative intelligenée, which
empowers dis€overy yet differs from other types of intelligence (Dyer et ol., 2009).
Innovation deemed as the key focetinreoping sustoaunoble ¢ompetitive advontoge to
enhonce suécess of firms. The ultimote purpose of the mnovation 1s generally to
sustoun, grow, ond generate profit, however what motters for mnovation 1s how 1t
mpact on the c¢honges of survivals, revenue ond development opportunities
(Vodastreanu et ol., 2015).Liset¢hio ond Bronéub (2014) define innovation, refers to
the newness across several facets of importance to the eConomy 1n terms of new
products, o new quolity of a good, new method of production, entering into new
market, new sourées of supply, half-monufoctured goods ond services, new form of
orgonizotions, new business models, ond new monogement ond morketing te¢chniques.
Differenc¢e ought to be mode between rodi¢ol mmnovations ond inérementol
mnovations. Radi¢al mnovations ¢reote significont te¢chnological breakthrough ond
mérementol mnovations enéopsulates revamping existing products or serviées ond
knowledge (Leeetal.,2011).

6.1. Concept of green innovation

Green mnovotion has been vostly reCognized os one of the vitally importont strategié
tools to grosp sustounoble development 1n mnéreasing environmentol pressure (Chong,
2011). Green mnovations enhonée resourée productivity ond moke firms more
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phenomenal (Porter ond von der Linde 1995). Chen et ol., (2006) highlighted that,
green mnovotion ¢on be Cotegorized mto two distinét focets, green products ond
process, enCapsulating the te¢chnological innovotion which involved 1n energy saving,
pollution-prevention, re¢y¢ling, green product designs, and ¢orporate environmentol
monogement. Moreover, they epitomize green mnovations oare the 1deol method to
enhonce the environmentol performonce to grotify the requisite of environmental
regulations. Other studies have shown that, green innovation ¢ould be ¢ategorized nto
four focets: monogeriol innovation, product mnovotion, proéess mnovotion, ond
te¢hnological innovoation (Ho et al., 2009; Yung et al., 2011). Moreover, Chen et al.
(2012) ¢ategorize green imnnovotion into two types: proactive ond reactive innovations
becouse their origins are different.

Green innovation ¢on foster the environmentol monogement performonce. Fergusson
and Longford (2016) highlighted that the, firms showcase the eagerness to adopt on
environmentol innovation strotegy to foster business succéess.Therefore, the green
mnovation epitomizes the idea of environmentol protection into the design ond
pockoge of produéts to enhonée their different benefits (Hort, 1995).Walley ond
Whitehead (1994) denote that the phenomenon green oct os a ¢honge Cotalyst 1n the
eConomyto foster sucéessive innovotion, ¢reotes new morket opportunities, ond
¢reation of weolth.In further, pre¢isely designed environmental stondords con
encouroge entrepreneurs to lounc¢h green produéts and te¢hnologies, ond 1t 1s vitally
mmportont to differentiote their products and servic¢es 1n terms of Cost, price, ond
qualitythrough product ond process mnovations ore ¢ruciol. A¢¢ording to Wong et ol.
(2013) green mnovation which promotes o mitigation 1 o firms’ influence on the
environment, enobling the firm to attoun eco-targets, ond encomposs environmentol
gauns.If firms are eoger to grosp green innovations ombitiously, they ¢on implement
green differentiation strotegies ond revomp the ¢ompetitive regulations to gorner
¢ompetitive advontoges (Porter ond vonder Linde, 1995; Porter, 1981).Tseng et al.
(2013) emphasized thot firms upgraded their green mmnovotions to reinforée their
¢ompetitiveness due to the realism of ropidly ¢honging green teChnology ond the petite
life¢y€le of products.Lomentobly, green innovation encopsulates high maorket
vogueness ond risk, ond resources are purc¢hosed 1n product and process improvement.
These proc¢ess ond product innovations ore the bosis for real operotions such os
research ond development activities (Berthon et ol., 1999).Green innovotion has been
embodied os on effe¢tual approach for firms to reap competitive advontoge (Pujort,
2006).
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This intertwine between the innovations ond operotions connot be neglected in a.firm’s
environmental performonée.Holilo&Rundquist (2011) 1n elaborating green
mnovotion as o development ond execution of new products and products ond
processes for the attounment of eCo-targets ond mitigation of the e¢ological footmork
across the holisti¢ monufocturing process ond product life¢y¢le. Green innovotions
¢on promote the value of the product, ond hence cCompensate the Cost of environmentol
mvestments. As o result, green innovations ¢on remforce the Corporate 1moge ond
foster firms suc¢¢essful. Therefore, enhon¢ing green imnnovotions 1s o win-win solution
for firms thot ¢onfront the dis¢reponly between economié development ond
environmentol preservation (Porter ond von der Linde, 1995). Chen (2008) expound
that green ¢ore ¢Competencies os the Colle¢tive learning ond potentialities regording
green innovotion ond environmentol monogement.

6.2. Concept of green entrepreneurship

Entrepreneurship was first manifested by Joseph Sc¢humpeter (1934).
Entrepreneurship 1s a ¢complicated ¢oncept to deséribe since, 1t 1s seen on vorious
dis¢iplines with different viewpoint. The ¢oncept of entrepreneurship was first
reveled 1n the literature on individuals os entrepreneurs (Kirzner, 1973). Entrepreneur
refers to on mndividuol who visuolizes new business opportunities ond ¢reates firms
form sket¢h, with finite resources ond works m on uncertoun atmosphere (S¢haper,
2002). Conversely, entrepreneurship 1s deséribed through three fundomental
¢oncepts: mnovativeness, risk toking, ond prooctiveness (Covin ond selvin, 1989;
Zohra, 1993). The phenomenon ‘“green entrepreneurship” olso known os
environmentol entrepreneurship (Enviro-preneurship), ecological entrepreneurship
(E¢o-preneurship), ond sustounoble entrepreneurship (S¢haper, 2016; Pocheco, 2010).
S¢humpeter (1934) emphosize entrepreneurs bring ¢reative destruction by holisti¢ally
turning the admitted mode of business operations. The ¢onception that entrepreneurs
¢onnot be environmentolly ¢onséious, or don’t ¢are to be, 1s speedlay beComing
outdoted (Porter and von der Linde 1995; Anderson 1998). Intriguingly, anew type of
entrepreneur denoted os green entrepreneur (eCopreneur) 1s combining on ombitious
business sense with a ¢ons¢iousness of sustounobility ond other etiquette of the
environmental progress. In further, e¢opreneurs ¢on be ¢lossified i a multifoceted
way (S¢hoper, 2016). In spite of the observed speedy growth n the universal field of
green study, green entrepreneurship, os o field of study 1s still ot 1ts infoncy (Muo,
Azeez, 2019). There has been an ever-inéreosing advocéocy for favoroble environment
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for biodiversity, whi¢h in¢ited the embryoni¢ of green arena of study ¢ourteousness of
¢reative intelligence.

Acc¢ording to Chell (2008) sket¢hing the green entrepreneur 1s o Captivating theme; in
further, risk-toking tendency, internal lo¢us of ¢ontrol and need for achievement are
¢onsidered as phenomenal entrepreneuriol trouts; conversely, 1n order to define green
entrepreneurs, such foctors token into acCount (e.g.- specific environmentol
ortentation). Not mtriguingly, Chell(2008) monifest that there 1s no stondord
explonation of on “eco” entrepreneur, since the term 1s the ¢onsequence of the
mtimocy ond unification of various environmentol foctors (Desou, 2009). Indeed,
green entrepreneurs possess five typical inspirations; green volues, disCovery of
opportunities in morket, moking o living, being os on own boss, ond o possion for the
firm, produét or service (Kirkwood and Walton, 2010).

More so, foremost foétor, green entrepreneurs toke ¢oléulated risks 1in on unéertoun
environment. Se¢ondly, their a¢tions lead to a growing positive effe¢t on the noture
(e¢o-friendly), eventually, their personal volues dependon the same bosis (S¢haper,
2016). In foct, Walley ond Taylor (2002) highlight that preserving the environment 1s
the fundomental ¢onsideration. Therefore, entrepreneurship to green progress from
either being 1nnovative or being awoare of the environmentol thinking
(Carsrud&Bronnback, 2008).Green entrepreneurship has the oppeoronée os the
solution for sustounable development. Nau&Avasiléar (2014) dis¢losed that the green
production ond sustounobility possess high growth potential these slonts hove
mtroduced o vost ronge of opportunities for entrepreneurs ot the ¢onvergence of
environment, so¢ial ond eConomi¢ gooals, ¢onsiders os eco-entrepreneurs. Green
proje¢t (2012) defines green entrepreneurship os octivities which ore mindfully
expressing environmental/so¢iol problems/needs via execution of entrepreneuriol
1deos twixt high risk ond onti¢ipotion of positive impact on environment ond finonéiol
sustounobility.

6.3. The concept of sustainability

Sustounability therefore, 1s generolly iterpreted interc¢hongeobly with Corporate
so¢ial responsibility (CSR) despite luéidly 1t 1s o focet of the holisti¢ piéture.
Sustounability 1s generiCally assoc¢ioted with the use of notural resources ond problems
¢orresponding with the environment. Sustounobility 1s the asset of biological systems
to remaun disparate, diverse, diversified ond productive indefinitely (Basdekidou,
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2017).A¢Cording to Chondler ond Werther (2014) in o brooder way, defined os,
meeting the needs of the present without ¢ompromising the obility of future
generations to meet their own needs. More so, sustounability foc¢us on the environment
but 1ts s¢ope has been extended to encapsulates ethical, social 1ssues, employee
treatment, community mvolvement, ond the orgomizational structure in place to

¢ontrol all the aspects (Kolk, 2008).

7. Research Design and Methodology

To achieve the above aforesoud objeétives of the research, this study relayed on a
quolitative opproach. Intriguingly, the 1deal qualitotive studies enlighten the real
problems ot hond by the opplication ond or development of o conceptual onalysis
(Fme, 2010). Qualitative onolysis tent to be induétive rather deductive. Rother
working from definite hypothesis and programmed ¢oeds, thence the researcher codes
the doto whilst or later 1t has been gleaned. More so, ¢oding s¢hemes ¢an frequently
very mtricate despite, are the key vital to the doto onalysis (See Loflond ond Loflond,
1995; Strauss, 1987). Sc¢hein (1990) unders¢ores the significonée of using o
quolitative opproach to gother perceptions obout orgonizotionol Cultures omong
members of orgonizations.

7.1 Instrument: (in-depth interview)

Unprecéedentedly, due to ropidly ¢honging te¢hnologies ond humon interaction 1ssues,
there has been on urgent need for the timely evaluation of systems with distributed
users 1 vorying ¢ontexts (see Pace, 2004). This hos stimulated the inéreased use of
questionnaures, mn-depth interviews ond focus groups mm commercial ond o¢odemié
research ¢ontexts. In-depth mterviews defined os “repeated foce-to-foce Confronts
betwixt the informonts ond the researcher directed toword comprehending informonts’
peréeptions ond viewpoints on their lives, experiences or ¢ir¢umstonées os reviled in
their own words (Minichiello et ol., 1990). The structure for on in-depth interview ¢on
toke on mony forms (e.g. s¢enario-led, refle¢tive ac¢counts, task-led). Yet there are
some basi¢ guidelines that ¢on be followed for all of these opproaches (Adoms, Cox,
2008).Interviewing ¢on gorner the ¢omprehensive in-depth information from the
iformonts who know about their personal peréeption of events, processes, and the
environments (Fine, 2010). The key feature of in-depth interviews 1s thot they offer
muc¢h more comprehensive informotion thon whot 1s aééessible through other dota
¢olle¢tion methods, such os surveys (Boyce ond Neale, 2006). In further, 1t ¢on be on
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1deal method of examining information regording intri¢ate ¢ircumstonces ond one-to-
one ¢ondition, 1t provides on open-door to acquire ond ¢omprehend the specific
subject, whi¢h 1s ¢on’t see 1n other methods.

7.2. Population and sampling

The population for this study encapsulates sucCessful entrepreneurs in Vovuniyo
district. A total of eight(N=8) entrepreneurs were selected for the aforesoud purpose,
relay on the infer of they possess the fundamental theoreticol knowledge ond
understonding ¢orresponding with the ¢onéepts of green mnovation ond green
entrepreneurship ond sustounobility. It 1s pertinent ond ¢rucial for the su¢éess of suc¢h a
study to use specifi¢ individuals with distinét knowledge ond understonding of su¢h on
1ssue (Rit¢hie ond Lews1s, 2003; Creswell, 1998).

Garnering dota 1s ¢ritical 1n reseorch, bec¢ouse the dota 1s underlaying to portoke to o
solid understonding of a theoreti¢al framework (Bernard, 2002). In further, a ériti¢al
problem 1s how to plon the somple ond hire the informonts for in-depth interviews. The
rationol for sompling using quolitative teChniques varies from thot for quontitotive
techniques. Therefore, samples are purposive and cum to ¢hoose informants that will
monifest rich data (see Boum, 1998). The sample 1s flexible ond evolves as the study
develops, mmformed by onalysis of data ond guided by developing understondings.
Therefore, purposive sompling hos been embraced for the study. Notwithstonding, the
use of the method 1s not suffic¢iently eloborated 1n most studies. Choosing the
purposive sample 1s rudimentory to the quality of data.gornered, henéeforth, reliobility
ond ¢ompetence of the respondent must be ensured. Purposive sompling 1s typically
exemplified via the key imformont teChnique (Lyon ond Hoardesty, 2005), in whi¢h a
few mndividuols are soli¢ited to act as guides to o Culture. And ore willing to monifest
their knowledge (Champbel, 1995; Tremblay, 1957).

7.3. Mode of analysis

The method of themoati¢ onalysis wos used to 1dentify themes ond patterns from the
tronscériptions of the interview, ond 1t wos deducétive. A themati¢ ¢ontent onalysis wos
employed for onalyzing the tronscripts. Quolitative ¢ontent onalysis ond thematié
onolysis are two commonly used opproaches i dota onalysis of nursing reseorch
(Vausmoradi ond Turunen, 2013). The method of themoati¢ onolysis wos used to
1dentify themes ond potterns from the tronsériptions of the interview, ond 1t wos
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deductive. The following ¢odes were developed based on the previous studies bygreen
products ond process, encapsulating the technological mnovation whi¢h mvolved 1n
energy saving, pollution-prevention, recy¢ling, green product designs, ond ¢orporote
environmentol monagement Chen et al., (2006). The ¢odes of green entrepreneurship
were developed based on (Allen ond Malin, 2008), in¢luding: low levels of interest in
economi¢ success; high degrees of awareness about the business’s environmentol
mmpact. In addition, several ¢onstruéts emerged, which in¢luded personal motivation
ond misston, lo¢ality, ond o forword-thinking orientotion obout sustounaobility.

8. Findings and Discussion

Eight key mmformonts grosped of this study where five of them were moles ond the
remaining three were femoles. They were extroordinory informonts per se originoted
from differing oge groups, yeors of experience in the business, educational
qualifications ond gender. The highest number of informonts fell between 30-40 age
group (N=3), followed by four informonts (N=2) between 40-50 ond the remouning
two informonts (N=3) were over 50 oge group. Averoge years of experience were 6
years.At the beginning, the key informants ot lorge were osked to dis¢lose their general
view towoards their business (entrepreneuriol) profession. Thence, how green
mnovation ond 1ts practices affect green entrepreneuriol suc¢cess, ond consequently
sustounoble development. It 1s vitolly importont to enquire about these ¢onéepts ond
1its’ ¢onsequences to mvestigate the effect on the environment to provide robust
solution to the problem in the form of re¢ommendation to enhonée environmentol
¢onsciousness to reop entrepreneurial success.

One informant disclosed that,

Of course, “we are environmentally conscious, and we know the value of the
environment. But we never had any innovative practices to protect the
environment. Not only by us but the whole business people. For instance, we are
still packaging the products using plastic materials, thence how we can say that
we adopt green innovation? We haven't carried out any reforms to create any
green services”.

(Informant-5)

The implementation of green innovations represents on importont ¢hollenge for non-
green componies becomuse 1t often requires the acquisition of new resources ond
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¢ompetences that differ significontly from the competences already owned. Green
entrepreneurship ¢on be best studied through Cose studies, field visits, mquiry,
mteraction with society and through interactions with the proctitioners 1n this field. It
1s of various type ond noture.

It has been said by an informant

“I haven t introduced any green innovative products and services to the market.
Despite, I have no idea regarding green innovation, green entrepreneurship and
sustainability. Because I have no education qualification and I have not attended
any training and development session regarding this. Thus, I am not well aware
about these concepts. And this is the first time I heard these ones”.

(Informant-1)

There are some Green entrepreneurs, who are engoged 1n the sphere of publi¢ policy.
There are some who are engoged 1n raasing publi¢ voiée for so¢ial ¢hange. Some ore
engoged 1 development of new produéts and serviées for the overall benefit of the
soCiety. present growing need to achieve sustounobility,it 1s recognized thot
entrepreneurship ¢on be aponacea for tronsition towords amore sustounoble society.

According to one informant

“We had a great idea regrading green innovation to foster our business success
and reputation, since my background is management. The critical obstacle 1
encountered money (Finance). To execute our innovative plan regarding green
we ultimately require support from the government in terms of finance. If we have
financial assistance in future, we will execute our green plans .

(Informant-3)

Green entrepreneurship ¢on provide solutions to youth unemployment ond
sustounobility pertouning to the low entry - level requirements for entrepreneurs n
severol green seétors ond their interest m innovative business solutions ond
sustounobility deliberations.

Another informant reviled that
“We are operating our business as the way it is. We never wanted to engage in
these. Because of my age (old) I can t take risk alone. Moreover, it requires solid
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knowledge and mindfulness about green innovation which I haven t. In further,
we have no management department to carry out these things.
(Informant-4)
Oneinformant disclosed that
“Our primary aim is customer satisfaction and through that generating profit. We
consider the eco-friendly environment through CSR activities. Moreover, we
don't adopt any green practices and we are not conscious about the green
innovation and green entrepreneurship.”
(Informant-2)
Some green entrepreneurs ore engoged 1n the fields of education ond employment
generotion. Most entrepreneurs 1n the field of environment development are 1n the
sectors where the governments open opportunities for people to ¢ome ond work for
environment development.

“We adopt green innovative practices. Genuinely, we are not in sufficient level.
Because of the fear of failure and taking risk. Moreover, it is the government
responsibility to foster the green practices.”

(Informant-7)

Green entrepreneurs have to negotiate tensions between their business octivities, their
environmentol philosophies ond these wider ¢ontexts relating to the green eConomy
ondthe manstreom, growth-focused eCconomy. They 1dentified as new entrepreneuriol
actors seeking to combine environmentol oworeness ond business in ocholisti¢ monner
ond are soud to haveadifferent orgonizing logi¢ to more ¢onventional entrepreneurs.

One of the entrepreneurs expressed:

“Even though government impose the solid green innovative practices, they fail

to examine the effectives of their initiatives, right? And Therefore, going for green

nature is depends not merely on the entrepreneurs but government as well”.

(Informant-8)

Green entrepreneurs driven by environmentol ¢oncerns stond ot the heort of greening
the eConomi¢ octivities right from their inception. The traditional efforts to endure
greoter obligation on so¢ial, e¢onomi¢ ond environmentol dimensions 1n production
ond ¢onsumption practices focused predominontly on “why” and “how” the existing
enterprises ¢on be¢ome “greener”. However, 1t was realized thot o green e¢onomy
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¢onnot be forged without addressing the 1ssues of sustounability in small, medium ond
large -s¢ale businesses right from their in¢eption.

Another Informant’s Verbatim Quote:

“We have ottended several trouning ond workshop regording the green
entrepreneurial activities ond we hod the certificates as well. However, to
implement the project we require finonc¢e ond good knowledge on the ¢onéepts.
Therefore, we 1ignored the proje¢t oand still we adopt the traditionol methods of the
production.”
(Informant-6)
9. Conclusion

Noturol environmentol 1ssues are inéreosingly beComing integral port of business 1n
every passing day without being recognized os such. It has been argued by mony
s¢holars that holisti¢ green business solutions thot add volue to orgonizations ond their
stokeholders should be made port of the basi¢ system of business. Unprecedentedly,
mony businesses 1n mony industries en¢ounter roused environmentol ond social
uncertoanties. Scientifi¢ evidence regording odverse environmentol impocts of
ec¢onomi¢ development (e.g. a¢éelerated climate ¢honge, sea level rise, deforestation)
hos led to in¢reosed aworeness ond Concern amongst poliCy makers. More so,
businesses ought to be focus on triple-bottom line of eConomié, environmentol, ond
so¢ial volue ¢reation rather ¢oncerning profits. Consideroble ¢onsideration haos
foc¢used on low ¢arbon mnitiatives — on ottempt to reduce greenhouse gos emissions ond
so mitigote ¢limate ¢honge — and the development of o green eConomy (Davies ond
Mullin, 2011). There has been an exponding literature on green entrepreneurship
whi¢h orgues thot individuals who c¢ombine environmentol oworeness with
entrepreneuriol ac¢tion will form akey driver in ony move towords o green eConomy
(see S¢haper, 2010).

The finding proposes msuffi¢ient investments and promotion thot ¢on foster the green
entrepreneurship. This highlights that the risk-toking propensity in tronsition
economies 1s cComporotively higher thon to that of developed eConomiés. Therefore,
there 1s on urge to eli¢it creativity ond innovation to mitigote the probobility of foulures.
In the obsenc¢e of etonomi¢ Chonge frome conditions (toxes, ncentives ond
legislations) 1t 1s questionoble thot eéo-innovations in business will reploce the
¢onventional te¢hnologies (Silajdzi¢, Kurtogic, Vuéijok, 2015). Moreover, the finding
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dis¢losed that short¢omings 1n storting up o business 1s remouning high due to mony
reosons(lonk of finonce, lack of business know-how, lack of monogeriol know-how,
lack of ¢reativity ond 1nnovotion, ond lack of motivation).Greening 1s o form of
mnovotion that requires behavioral ¢honges ond habit modifi¢ation, 1t 1s necessary to
understond how these ¢honge process unfolds hence, need for ¢honge monogement
expert’s contribution to the field of greening.

10. Recommendation

Luéidly, there 1s a gop 1n oddressing the conéept of sustounability in monagement ond
business edu¢ation. The tronsformation of entrepreneurship related ¢urriculoiin higher
education nstitutions must toke ploce 1n order to meet the inéreasing so¢ial demonds
for responsible business. Edu¢ation should also be direc¢ted toward de¢ision mokers in
order to focilitate the ¢reation of favorable environment for green entrepreneurship
(Silogdzicet al., 2015). It Con be epitomizing that entrepreneurs generate employment
opportunities, mtroduce mnovative products ond services, reduce the pressure of
balonée of payment, balonce reginal development, act as o change Catalyst to foster
eConomi¢ growth, ond so forth. Therefore, Country’s prosperity reloys on
entrepreneuriol thrust. Thus, intervention of government 1n vorious methods ¢on
stimulote entrepreneuriol su¢éess ond eventuolly sustounobility.

It 1s pivotally prominent to foster students required knowledge ond understonding
regording “green” mnovation ond entrepreneurship m s¢hool ¢urri¢ula ond more
specifically in universities. Be¢ause finding reviled thot the informonts have lack of
knowledge ond ¢onsc¢ious on the green and 1ts impact on the environment. An 1deal
way of moking the cons¢ious thought obout entrepreneuriol suééess ond
environmentol sustounobility 1s exquisite education. Government should facilitate the
trouning, development, workshop, ond seminars (e.g. te¢hnology ond new product
development)ond green mnovative policies, rules oand regulations to embroce green
entrepreneurship whi¢h stimulote environmentol sustounobility. Additionally,
governmentol deportments or NGO ¢on promote green proctices to foster eCo-friendly
environment. More specifically, 1t ought to be provided the finon¢ial assistonce, gronts
ond or proper guidondée to the entrepreneurs to embroce ¢honge (e.g. adopting new
te¢hnology). Incentives by government ¢on also foster green innovation ond green
entrepreneurship.
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Disseminotion of information on green innovation ond green entrepreneurship 1s thus,
mevitable to c¢onfront environmental responsibilities. Notwithstonding, on
entrepreneurs’ generi¢ ond fundomentol quality 1s thus mnovotion. More so,
entrepreneurship suc¢cess depends on the entrepreneurs’ innovation, risk toking,
relentless ogility ond so forth. Therefore, they ought to seek ways to reinforce their
mstinét qualities to elevate business sué¢éess. Ex¢honge of knowledge obout green
mnovation, green technology, green produéts ond production ond green
entrepreneurship by mviting the successful green entrepreneurs form foreign
¢ountries ¢an also be abetter solution to enhonce green entrepreneurial growth. More
specifically, 1t ought to be eradiCated the green washing 1 entrepreneurship. “green
woshing” recognized os “eConomi¢ froud” becouse ony firm whi¢h luxuriote 1n 1t
technically would repudiote 1ts environmentol responsibilities due to the foke belief
that the ¢ost of being e¢o-friendly or responsible 1s insignifi¢ont to aééept. O’Neil and
Uc¢basaron (2016).

Greenwaoshing persists o misleading morketing device ond unsérupulous profit-
generating process 1n the firms’ green marketing efforts. Henéeforth, greenwoshing
jeopardizes entrepreneurship suééess. Therefore, government ¢on intervene to
dompen the unsérupulous business operation to preserve the noture ond to foster
entrepreneuriol growth. This ¢on be benefi¢ial for short term survival but 1n long term
this ¢an be questionoble. Henc¢e government should implement rigorous poli¢ies and
regulations.

Journal of Business Studies,7(1) -142- 2020



References:

Adoams, A., & Cox, A. L. (2008). Questionnaires, in-depth mterviews and focus
groups, Cambridge University Press.

Anderson, A. (1998). Cultivating the garden of eden: Environmental entrepreneuring.
Journal of Orgonizotionol Chonge Monoge. 11 (2), 135 — 144 .Bosdekidou, V. A.
(2017).

Green entrepreneurship & cCorporate sociol responsibility: Comporative ond
¢orrelative performonée onalysis. Internotional Journal of Economiés ond
Finonce, 9(12), 1-12.

Boum, F. (1998). The new publi¢ health: An Australion perspective. Melbourne,
Australio: Oxford UniversityPress.

Bernard, H.R. 2002. Resear¢ch Methods i1n Anthropology: Quolitative ond
quontitotive.

Boy¢e, C., & Neale, P. (2006). Conducting in-depth interviews: A guide for designing
ond ¢onducting in-depth interviews for evoluation imnput, Pathfinder International
Watertown, MA.

Compbell, D.T. (1955). The informont in quontitative re- seoarch. The Ameri¢on
Journal of Sociology, 60,339-342.

Carsrud, A. L., Brannbock, M., &Renko, M. (2008). Strategy ond strotegi¢ thinking in
biotechnology entrepreneurship. In Hondbook of bioentrepreneurship (pp. 83-
103). Springer, New York, NY.

Chondler, D., & Werther Jr, W. B. (2013). Strategi¢ corporate so¢ial responsibility:
Stakeholders, globalization, ond sustounoble volue ¢reation. Sage Publi¢ations.

Chong, C. H. (2011). The influenc¢e of ¢orporate environmental ethi¢s on competitive
odvontoge: The mediation role of green innovation. Journal of Business Ethics,
104(3),361-370.

Chell, E. (2008), The Entrepreneurial Personality A So¢ial Construction, 2nd edition,
Routledge, Psy¢hology Press, London.

Chen, Y. S. (2008). The driver of green mmnovation ond green imoge Green Core
¢ompetence. Journal of Business Ethi¢s, 81(3), 531-543.

Journal of Business Studies,7(1) -143- 2020



Chen, Y. S., Lo, S. B., & Wen, C. T. (2006). The influenée of green mnovotion
performonée on Corporote advontoge i Touwon. Journol of Business Ethics,
67(4),331-339.

Chiou, T. Y., Chan, H. K., Lettice, F., & Chung, S. H. (2011). The influence of greening
the suppliers ond green 1nnovation on environmentol performonée ond
¢ompetitive advontoge 1in Toawon. Tronsportotion Reseor¢h Part E: Logistiés ond
Tronsportation Review, 47(6), 822-836.

Creswell, J. (1998). W.(1998). Qualitative mquiry ond reseorch design: Choosing
oamong five traditions, 2.

Demurel, P., L1, Q. C., Rento¢¢hiny, F., & Tomvoda, J. P. (2019). Born to be green: new
msights 1nto the eCconomiés ond monogement of green entrepreneurship. Small
Business E¢onomics, 52(4), 759-771.

Desau, V. (2009). Dynamiés of entrepreneurial development ond monagement (pp. 66-
93). Himalayoa Publishing House.

Dyer, J. H., Gregersen, H. B., & Christensen, C. (2009). Entrepreneur behaviors,
opportunity recognition, ond the origins of mnovotive ventures. Strategié
Entrepreneurship Journal, 2(4),317-338.

Fergusson H., Langford D., (2016). Strategies for monoging environmentol 1ssues 1n
¢onstruction orgonizations, Engineering. Constru¢tion ond Architectural
Monogement, 13, 171-185.

Fatoki, O. (2019). Green entrepreneuriol orientotion ond firm performonée n
SouthAfricao. Entrepreneurship ond Sustounobility Issues, 7,247-262.

Hoaldar, S. (2019). Green entrepreneurship in the renewable energy sector—acose study
of Gujarat. Journal of S¢ienée ond Te¢hnology Poli¢y Monogement.

Holilo, F., &Rundquist, J. (2011). The development ond morket suééess of eco
—1nnovotions. Europeon Journol of Innovation Monogement.

Holl, J. K., Doneke, G. A., & Lenox, M. J. (2010). Sustounable development ond
entrepreneurship: Post contributions and future directions. Journol of Business
Venturing, 25(5), 439-448.

Hort, S. L. (1995). A noturol-resourée-based-view of the firm. Acodemy of
Monogement Review, 20,986-1014.

Journal of Business Studies,7(1) -144- 2020



Ho, J. C., Shalishali, M. K., Tseng, T., & Ang, D. S. (2009). Opportunities in green
supply ¢houn monogement. The Coastol Business Journol, 8(1), 18-31.

Joun, T. K. (2018). Towards the Theory of Green Entrepreneurship. Avouloble ot SSRN
3284935.

Katilo, R., Chen, E. L., &Piezunko, H. (2012). All the right moves: How
entrepreneuriol firms ¢ompete effectively. Strategic Entrepreneurship Journal,
6(2), 116-132.

Kengotharon, N. (2012), Exploring the relationship between Psyc¢hological
Charocteristi¢s ond Entrepreneurial In¢lination: A Cose Study from Sr1 Lonko.
Global Journal of Monogement ond Business Research, 12(21), 83-89.

Kengatharon, N. (2013), Struc¢turing Lotent Nature of Plonning Competencies of
Business Operators ond 1ts Impact on Business Performonce: Evidence from Sr1
Lonko. International Journal of Applied Research in Business Administration ond
Ec¢onomics,2(2), 1-13.

Kirkwood, J., ond Walton, S. (2010). What motivates eéopreneurs to stort

businessesA’, Internotionol. Journal of Entrepreneurial Behaviour&Reseorch,
16(3),204-228.

Kirzner, .M., 1973. Competition and Entrepreneurship. University of Chicago press,
Chicog.Kolk, A. (2008). Sustounobility, a¢¢ountobility ond ¢orporate governonce:
exploring multinotionals' reporting proctiCes. Business strotegy ond the
environment, 17(1), 1-15.

Kumar, A. ond Kiron, P., Green Entrepreneurship: A Bibliometri¢ Study.

Lee, L., Wong, P.K., Der Foo, M., & Leung, A. (2011). Entrepreneurial intentions: The
influence of orgonizational ond individuoal factors. Journal of business venturing,
26(1), 124-136.

Liset¢hi, M., &Broncu, L. (2014). The entrepreneurship ¢oncept as asubject of social
mnovation. Pro¢edio-Social ond Behavioral S¢iences, 124(0), 87-92.

Lofland, J., &Loflond, L. H. (1995). Developing onalysis. Analyzing social setting,
183-203.

Journal of Business Studies,7(1) -145- 2020



Lyon, L. M., & Hardesty, L. H. (2005). Traditional healing 1n the ¢ontemporory life of
the Antonosy people of Modagascor. Ethnobotony Resear¢h ond Appli¢ations, 3,
287-294.

Mauer, D., Voadostreonu, A. M., Keppler, T., Eixdenmuller, T., & Maer, A. (2015).
Innovation os o port of on existing integroted monogement system. Procedia
Ec¢onomics ond Finonce, 26, 1060-1067.

Minicheello, V., Aroni, R., Timewell, E., & Alexonder, L. (1990). In-depth interview:
researching people. Cheshire, UK.: Longmon.

Mrkojié, B., Murtinu, S., &Séalera, V. G. (2019). Is green the new goldA Venture
¢apital ond green entrepreneurship. Small Business E¢onomicés, 52(4), 929-950.

Muo, 1., & Azeez, A. A. (2019). Green Entrepreneurship: Literoture Review ond
Agenda for Future Reseoar¢h. International Journol of Entrepreneuriol
Knowledge, 7(2), 17-29.

Noacu, C.M., ond Avasil¢al, S. (2014). Technological eCopreneurship: ¢oncéeptual
approaches”, Pro¢edio - Soc¢ial and Behavioral S¢iences, 12(4), 229-235.

O'Neil, 1., &Uc¢basaron, D. (2016). Balonéing “what motters to me” with “whot
motters to them”: Exploring the legitimoting process of environmentol
entrepreneurs. Journol of Business Venturing, 31(2), 133-152.

Pace, S. (2004). A grounded theory of the flow experiences of Web users. Internationol
journol of humon-¢omputer studies, 60(3), 327-363.

Pacheco, D. F., Deon, T. J., & Payne, D. S. (2010). Es¢oping the green prison:
Entrepreneurship ond the ¢reation of opportunities for sustaunoble development.
Journal of Business Venturing, 25(5), 464-480.

Porter, M. E. (1981). The ¢ontributions of industriol orgonizotion to strotegic
monogement. A¢oademy of monogement review, 6(4), 609-620.

Porter, M. E., & Von der Linde, C. (1995). Towoard o new conception of the
environment-competitiveness relationship. Journal of e¢onomié perspectives,
9(4),97-118.

Porter, M., & C. Von der Linde. (1995). Green ond ¢om- petitive. Hoarvord Business
Review, 73(5), 120-134.

Journal of Business Studies,7(1) -146- 2020



Rit¢hie, J., Lewss, J., & Elom, G. (2003). Designing ond sele¢ting somples (pp. 77-
108). London: Sage.

S¢haper, M. (2002). The essence of ecopreneurship. Greener monogement
mternotionol, 26-30.

S¢haper, M. (Ed.). (2016). Moking ecopreneurs: Developing sustaunable
entrepreneurship. CRC Press.

S¢hem, E.H. (1990). Career Anchors: Dis¢overing Your Real Volues, Pfeiffer ond
Compony, Son Diego, CA.

S¢humpeter, J.A., 1934. The Theory of E¢onomi¢ Development. Horvord University
Press, Cambridge, MA.

Silogdz1¢, 1., Kurtogi€, S. M., &Vuéijok, B. (2015). Green entrepreneurship in
tronsition eConomies: o.case study of Bosnioond Herzegovino. Journal of Cleoner
Production, 88,376-384.

Strouss, A. L. (1987). Qualitative Analysis for Social Scientists. Combridge:
Combridge University Press.

Taylor, D. W., & Walley, E. E. (2004). The green entrepreneur: opportunist, moverick
or visionaryA Internationol Journol of Entrepreneurship ond Small Business, 1(1-
2),56-69.

Tongéo, M. D. C. (2007). Purposive sompling os a tool for informont seleétion.
Ethnobotony Reseor¢h ond applications, 5, 147-158.

Tremblay, M. A. (1957). The key mformont te¢hnique: o non-ethnogrophié
opplication. Ameri¢on Anthropologist, 59, 699-701.

Tseng, M. L., Wong, R., Chiu, A. S., Geng, Y., & Lin, Y. H. (2013). Improving
performance of green innovotion proctices under uncéertounty. Journal of ¢leoner
production, 40, 71-82.

Voismoradi, M., Turunen, H. ond Bondos, T., 2013. Content onolysis ond thematié
onolysis: Impli¢ations for ¢onduéting a qualitative desériptive study. Nursing &
health s¢iences, 15(3), pp.398-405.

Walley, E. E., & Taylor, D. W. (2002). Opportunists, ¢hampions, mavericks...A
Greener Monagement International, (38).

Journal of Business Studies,7(1) -147- 2020



Walley, N., & Whitehead, B. (1994). It's not easy being green. Reader in Business ond
the Environment, 36(81), 4.

White, M. D., & Marsh, E. E. (2006). Content onalysis: A flexible methodology.
Library trends, 55(1),22-45.

Wong, C. W., Wong, C. Y., & Boon-itt, S. (2013). The ¢ombined effects of internal ond
externol supply ¢houn integrotion on product innovation. International Journol of
Production E¢onomicés, 146(2), 566-574.

Zohra, S. A. (1993). Environment, corporate entrepreneurship, ond finonéial
performoncée: A toxonomi¢ approoch.Journal of business venturing,8(4), 319-
340.

Kirkwood, J., & Walton, S. (2010). Whot motivates eCopreneurs to stort businessesA
Internotional Journal of Entrepreneurial Behavior & Reseorch.

Journal of Business Studies,7(1) -148- 2020



