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ABSTRACT

The recent revolution of information technology has diffused Facebook widely among
consumers, and it has a considerable impact on consumer self and modern marketing
communication. Purpose of this study is to investigate the acceptance and impact of
dematerialized Facebook possessions on consumer extended self. The theoretical
foundation of Technology Acceptance Model (TAM) and extended self were used to

develop the hypotheses of the study. The current study is based on primary data
collected through a self-administered questionnaire, among a sample of 327 Sri
Lankan undergraduates. Partial Least Squares Structural Equation Modeling (PLS-

SEM) was used to estimate the path coefficients and test the hypotheses developed in

the study. Findings reconfirmed the original TAM relationships, enabling the use of
TAM in identifying the predictors for accepting dematerialized Facebook possessions.

Moreover, findings revealed that dematerialized Facebook possession usage extended
consumer self. Theoretical and practical implications of these study and directions for
furtherresearch are discussed.

Keywords: Consumer behavior; Demoteriolized possessions; Extended self;
Foacebook; So¢iol media
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1. Introduction

The Current trend of Fa¢ebook has be¢ome a part of ¢onsumers’ everyday life. For
mstonée, worldwide ac¢tive Internet users are 4.338 billion (Kemp, 2019), ond dauly
octive Facebook users are 1.79 billion (Focebook, 2020). This wave ¢reates ample
ofopportunities for the business community. However, “digital te¢hnologies have not
only ¢reated potent new social networks but olso dromatically oltered how cCulture
works” (Holt ,2016, p. 42). Therefore, 1t 1s essential to understond the ¢onsumer
¢ulture 1n the realm of Fac¢ebook to get a conductive out¢ome from Facebook based
marketing compaougns.

Consumers have different self-imoges su¢h os oftual self (how consumers see
themselves), 1deal self (how ¢onsumers would like to see themselves) ond the
extended self. Sivodas ond Machleit (1994, p. 143) defined the extended self as the
“Contribution of possessions to individual identity”. A¢¢ording to Belk (1988, p. 139)
“knowingly or unknowingly, intentionally or unintentionally, we regord our
possessions os ports of our selves”. However, the ¢urrent digitol revolution 1s altering
¢onsumer behavior, ond 1t hos ¢onsideroble impli¢ations on the development of the
¢onsumer extended self (Belk, 2013).

When Belk (1988) presented the extended self-Concept, people were using personal
¢omputers, wherethere were no other digital products such as web poges, online
games, sear¢h engines, so¢iol media eté.(Belk, 2013). Belk (2016) dis€ussed some
digital modifications of the extended selfond one su¢h modifi¢ation wos
dematerialization, which meons possessions ore no longer moteriol. In the digital oge,
tongible things su¢h os written communications, re¢orded musié, photos, videos ore
disoppearing 1n front of our eyes (Belk, 2013, 2016), ond 1t 1s a.sensitive ond complex
1ssue (Mogoudda, 2011).In the pre-digitalworld, consumers used moteriol possessions
to refle¢t their identities. Since possessions have be¢ome demoateriolized in the
Focebook world, 1t 1s o timely need to ¢larify whether these demoaterialized
possessions ¢on extend cConsumer self.

Thus, the ¢urrent study attempts to find answers to two researéh questions.
RQ 1: What factors predict the demateriolized Facebook possessions usageA
RQ 2: How do dematerialized Fac¢ebook possessions extend ¢onsumer selfA
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Consumer ntrinsi¢ values differ in predi¢ting generol Fa¢ebook usage ond specifi¢
feature usoge (timeline, wall, number of friends et¢.) (Wijesundora & Xixiong ,2017;
Smock, Ellison, Lompe, & Wohn ,2011). Further, specifi¢ features are possessions to
its users (Belk, 2013; Watkins & Molesworth, 2012). As suc¢h, thestudy ¢onsiders
specifi¢ Facebook feature usoge as dematerialized possessions usage. Since Facebook
18 o new te¢hnology, acceptonée of demateriolized Facebook possessions ¢on be
understood from the te¢hnology a¢éeptonce perspective. Thus, ¢urrent study utilizes
the theoretiCal perspective of Te¢hnology Adécéeptoncée Model (TAM) m finding
onswers to the first researéh question while extended self theory wos used os the
theoretical foundation to support the se¢ond research question.

Findings of this study ¢ontribute to both a¢ademio ond industry by understonding the
¢onsumer self-Concept 1n Facebook world. First, evidence from past studies has so for
little highlighted extended self ¢oncept 1n the digital world (Belk, 2013; Lehdonvirta,
2012). As such, the ¢urrent study ¢ontributes to filling the gop 1n the existing consumer
behavior literoture by 1dentifying predictors to use demateriolized Focebook
possessions ond the mmpoct of demateriolized Foac¢ebook possession usoge on
¢onsumer extended self. Se¢ond, from the industry perspective, findings encouroge
both digital morketers ond so¢iol networking sites componies to Consider the
importonc¢e of demoteriolized possessions 1n ¢reating ¢consumer 1dentities. Further,
mvestors will be benefitted since the study provides useful nsights into consumer
behavior from the perspective of on emerging e¢onomy.

The remaunder of the poper 1s orgonized os follows. Section two 1s devoted to
hypotheses development by fo¢using on the rational relationships omong ¢onstruéts
underpinned by the literature. Section three explouns the methods used 1n the study,
followed by results with onswers to the reseor¢h questions. Validity, reliobility ond
structural model evoluation ore disCussed 1n this se¢tion. Section five artiCulotes o
dis¢ussion, ond finally, se¢tion six elaborates conclusion.

2. Literature Review
2.1 Technology acceptance model (TAM)

TAM 1s the mostly used theoretical model 1n explouning the a¢éeptonce of new
technologies (Venkatesh, 2000), ond was developed by Davis (1986) based on the
Theory of Reasoned Action (TRA). Aécording to TAM, Perceived Ease of Use
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(PEOU) and Perc¢erved Usefulness (PU) are the two bosi¢ onteéedents of Attitudes
toword Te¢hnology (A), Intention to Use Technology (IU) ond finolly, A¢tual Usoge
(AU) of Te¢hnology (Cho1 & Chung, 2013). Over time, the TAM model hos been
modified twice as TAM2 (Venkatesh & Davis, 2000) ond TAM 3 (Venkotesh & Bala,
2008). Rouniar, Rowski, Yong, ond Johnson ( 2014 )have developed the revised TAM
for so¢iol media to exploun the so¢iol medio acéeptoncée by incorporoting new
¢onstrudts to the model such as ¢ritical moss, Capability, percerved playfulness ond
trustworthiness.

2.2 Acceptance of dematerialized Facebook possessions

The first three hypotheses were developed based on TAM 1n order to identify the
ontecedents to use dematerialize Facebook possessions. PEOU 1s the foremost factor
in predicting PU 1 acéepting personal ¢omputers (Igbaria, Zinatelli, Crogg, &
Cavaye, 1997).Anumber of s¢holars have provided empiri¢al evidence to support o
positive relationship between PEOU ond PU of te¢hnologies within different ¢ultural
¢ontexts(Cho1 & Chung, 2013;L1u,2010; Pinho &Soares, 2011; Qin, Kim, Hsu & Ton
,2011; Rouniar et ol.,2014).

PU 1s o primory onteéedent to predict IU ¢omputers (Davis, Bagozzi, & Warshaw,
1989). Primary evidence supports the positive asso¢iation between PU ond 1U
technologies (Cho1 & Chung, 2013; Qinetal.,2011; Rouniar et al.,2014).

AU of te¢hnologies ¢on be determined by IU te¢hnologies (Davis,1986;L1u ,2010;
Romniaretal.,2014).

Bosed on the associations proved in the TAM, ¢oupled with the above empirical
evidence, this study develops the following three hypotheses for Demaoteriolized
Foacebook Possessions Usoge (DFPU).

HI: PEOU of Facebook is positively related to PU of Facebook

H2: PUof Facebook is positively related to IU Facebook

H3: IU of Facebook is positively related to the dematerialized Facebook possessions
usage
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2.3 Extended self

Williom ond Jomes (1910), one of the first cuthors who wrote about the self (Epstein,
1973)mentioned thot we were sum of our possessions. A¢cording to Williom ond
Jomes (1910), individuols body, psy¢hi¢ power ond other belongings su¢h as fomily,
¢lothes, land house are port of his self (os ¢ited 1in Belk, 1988). After thot, o number of
s¢holars ¢ontributed to the body of knowledge (Dixon & Street, 1975; Roc¢hberg-
Holton, 1984). However, Belk (1988) opplied extended self in the field of ¢onsumer
behavior (Cushing, 2012). Individuols aéquire possessions 1n order to support the
frogile sense of self sinée they are mounly what they have ond possess (Tuon, 1980).
This indi¢ates that possessions ploy o vital port in o consumer’s life by ¢reating
identities ond extending their selves. A¢¢ording to Solomon (2012), extended self
¢onsiders externol objects os o port of mdividuals ond deséribed four levels of
extended self as individual level (you are what you wear), fomily level (in¢ludes your
house and furniture), community level (iné¢ludes your neighborhood ond hometown)
ond group level (in¢ludes your religion, flag, sports team, etc.).

2.4 Dematerialized Facebook possessions usage and the extended self

Technological development significontly modifies the extended self ¢oncept, which
wos originally presented in 1988 by Belk and allows ¢onsumers to extend the self as
s¢ience fiction writers imogined 25 yeors ogo (Sheth & Solomon, 2014). One of those
modifications 1s the demateriolizotion of possessions 1n the digital world. Colle¢tions,
pictures, letters, musi¢, ond greeting Cards are tronsforming into demateriolized goods
n the digital world (Siddiqui & Turley, 2006). Digital goods are playing o substontiol
port in ¢onsumers’ everyday lives, not just supplonting moterial equivalents (e.g.,
eBooks, digital musi¢) yet in addition presenting new forms of possession (e.g., so¢ial
networking profiles, virtual possessions within videogomes)(Woatkins & Molesworth,
2012). Lehdonvirta (2012)suggests that digital goods owners ¢onsider they are very
real to them. Denegri-Knott, Wotkins, ond Wood (2012)highlighted that individuals
rituolly ¢onvert virtual goods into meoningful properties. Further, Lehdonvirto,
Wilska, ond Johnson (2009)pointed out that digitol goods play social roles os same as
1ts moteriol Counterport.

Facebook 1s a ¢ollection of dematerialized possessions (profile, timeline, ond friends
eté.). These possessions have the features relating to the material self-extending
possessions such os atta¢hments, 1dentity ond feor of loss. Atta¢hment meaons, “Coring
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obout, being fond of ond being miseroble 1f the object of our affect 1s obsent” (Turner &
Turner, 2013, p. 1).Regordless of immateriol noture ond lack of legol ownership,
mdividuals possess ond form emotional attaChments to digital goods (Watkins &
Molesworth, 2012). A user be¢omes emotionally ottoched to the so¢ial media, ond
hence, 1t becomes a port of theuser’s self-definition and representotion 1n the digital
world (Wong, Yeh, Yen, & Sondoyo, 2016).Dalisay, Kushin, Yomomoto, Liu, ond
Buente (2016)mentioned that minority ¢ollege students demonstrated moderote levels
of emotional otta¢hment to so¢iol mediasites. Fa¢ebook group members request to put
“likes” and “share” things happening in those groups, ond some users send requests to
jom groups, whi¢h they are interested . In addition, users comment ond like their
own photos on Fac¢ebook. All these behaviors represent the noture of the attachment to
the demaoteriolized Facebook possessions.

In psy¢hology, self-identity meons ¢ognitive ¢onstruct of the self that onswers the
question of who am I(Hogg, 2001). Identity ¢omprises the unique ¢horocteristics
¢ommunicated by a specifi¢ individual’s presen¢e (Dennen & Burner, 2017, p. 1).
Social ¢ategories such as groups, relationships, ond personal ¢horacteristics ot os o
port of self-identity, whi¢h support individuals to define themselves (Corter & Grover,
2015). In order to develop on online 1dentity, one needs to be on active online user.
Individuals who mountoun a profile on online platforms, ond shore words, imoges, ond
preferences through these profiles are forming online 1dentities (Dennen & Burner,
2017).Communicéotion of online 1dentity through so¢iol media helps the user to ¢reate
both so¢ial presence ond emotional presence (Bozkurt & Tu, 2016). Undergroduates
independently develop a so¢ial media presenée ond communicote their identity to
mteroct with peers (Dennen & Burner, 2017). Individuols now move from “you are
what you weor” to “you ore what you post(Sheth & Solomon, 2014, p. 126). This
mdicates that demateriolize Facebook possessions have on obility to ¢reate 1dentities
to 1ts users.

Feor of loss 1s also attached to dematerialized Facebook possessions.
Manly,Fa¢ebook users are using password prote¢tion method to protect Facebook
account from unouthorized acéess. From the compony side, Fa¢ebook uses vorious
security methods to protect 1ts users from hockers. These pieces of evidence suggest
that demateriolized Facebook possessions have self-extending features.

Further, there 1s a tendenCy to treat people os possessions ond extensions of self,
similor to the way tools ore used (Belk, 1988). In Fa¢ebook, users have thousonds of
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friends; some friends ore se¢ond-order friends (friends of friends) or more thon thot,
sometimes they have never met or not have ony 1dea to meet (Clemons, 2009). This
indi¢ates that people resourée onFoacebookhelps users to extend their
self. Additionally, Fa¢ebook has replac¢ed mony focets of the moteriolized possessions
with numerous features day by day. The trend of selfie provides strong evidence for
this tronsition. A dec¢ode ogo, when people meet favorite celebrities, they used
outograph or any other material to get the signature of the particulor ¢elebrity ond
showed 1t to others. Now outographs ore being gradually reploced by selfie with
¢elebrities, which are posted ond ¢ommented on Fa¢ebook with likes ond reocts.
Tongible photo olbums ore olso being saved as intongible albums on Facebook.
Creative people wrote short poems 1n pieces of papers to express themselves ond
feelings (sadness, hoppiness) ond now they appear in Focebook status. Timeline of
Focebook plays the role of diory for the users. All these evidence reveol that
dematerialized Facebook possessions ¢on extend consumer self positively.

Thus, this study proposes following hypothesis for demateriolized Facebook
possessions usage ond extended self.

H4: Dematerialized Facebook possessions usage will extend consumer self positively
3. Methodology
3.1 Data collection and participants

The somple comprised of undergraduotes from seven universities m Sr1 Lonko.
Internet penetration was 47%, oand so¢ial media penetration wos 30% 1n Jonuory 2020
(Dagital 2020: Sr1 Lonka). A¢cording to the Networked Readiness Index 2020, Sri
Lonka 1s the top leading ¢ountry 1n the South Asion region (ronk 83), indicating os o
feasible lo¢ation for social medio studies. Shoouf, Lii, ond L1 (2016)suggest
thotuniversity students might be the most suitoble sample for e-commercée related
studies. In addition, the mojority of the Sr1 Lonkon Facebook users are in the age group
of 18 to 34(Amorosinghe, 2011), which ¢on be represented by undergroduotes.
Convenience sompling technique wos used to sele¢t the sample.

Self— administered questionnoare with ¢losed ended questions, was used to ¢ollect the
dato. Content validity wos ensured by sound literature review ond expert opinion
(aéademids, industry researchers). A pilot survey wos ¢onducted with 10 students to
test the questionnaure, ond oll the items were suitoble for further pro¢eeding. Thefirst
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se¢tion of the questionnaure inéludes questions odopted from previous studiesto
measure the maun ¢onstruéts, in¢luding PEOU (Rounior et al., 2014), PU (Chot &
Chung, 2013; Rounior et ol., 2014), IU (Cho1 & Chung, 2013; Rounior et ol., 2014),
Facebook Usoge (Smock et al., 2011) ond Extended self (Sivadas & Moachleit ,1994).
Respondents had to make their level of agreement 1n the s¢ale from strongly ogree to
strongly disogree.

Next section of the questionnoure ¢onsisted of demogrophi¢ foctors ond information
relating to Fa¢ebook usage. Total of 500 questionnaures were distributed among the
students. From those questionnaures, 368 were recerved. However, 41 questionnoures
were elimimated from the finol onolysis due to mméomplete onswers. Finally, 327
questionnoures were used 1n the onolysis, indi€ating 65.4% response rote, which 1s ot o
satisfoctory level(Boru¢h ,1999).

4. Results

4.1 Sample description

The sample ¢onsisted of 45.25 % of mole and 54.75% of femoale undergroduotes. The
majority (48.9%) of them have more thon three yeor experience in Fac¢ebook (Toble 1).
Focebook usage 1s about six hours per week among most students (39.1%). Mojority
ofthe students (30.88%) have 251-500 Focebook friends.

Table 1: Sample Description

Demographic Variable Categoryn =327) Study Sample (
Frequency Percentage
Gender Moale 148 45.25
Female 179 54.75
Fa¢ebook Usoge Experience (Yeors) <1 60 18.3
1-3 107 32.7
>3 160 48.9
Focebook Usoge Per week (Hours) <3 128 39.1
About 6 107 32.7
About 10 52 15.9
>15 40 12.2
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Fac¢ebook Friends

<250 95
251-500 101
501-1000 63
>1000 68

29.05
30.88
19.26
20.79

4.2 Reliability and validity

PLS-SEM waos used with Smort- PLS 3.2.7 software to test the hypotheses ond
esttimote poth models mvolving latent voariobles, which were observed through
multiple indicators. PLS- SEM  was selected since the goal of the study wos to
predicting key torget Construéts, ond the study wos on extension of on existing
structural theory (Hour, Ringle, & Sorstedt ,2011).There wos no ¢ritical 1ssue n
normolity sinée all skewness and kurtosis volues were between -1 ond +1 (Sarstedt,
Ringle, & Haur, 2017). As re¢commended by Haur , Hult, Ringle, ond Sarstedt (2014),
¢ertoun 1tems were dropped from the onalysis due to lower outer loadings. Toble 2
lustrates the outer loadings ond indi¢ator reliobility values for oll selected items.

Table 2: Outer Loadings and Indicator Reliability

Latent Indicators Measurement Variables Loadings Indicator
variable Reliability
PEOU PEOU1 Focebook 1s flexible to interoact with 0.673 0.452
PEOU3 It 1s easy to become skillful ot using 0.704 0.495
so¢ial media
PEOU4 I find Focebook easy to use 0.822 0.675
PEOUS Intera¢tion with Fa¢ebook 1s ¢leor ond  0.701 0.491
understondable
PU PU1 Using Fa¢ebook enobles me to get re- 0.726 0.527
¢onnected with people that motter to me
PU2 I find Fa¢ebook useful in my personal 0.678 0.459
life
PU3 Using Fa¢ebook enhonées my 0.726 0.527
effe¢tiveness to stay 1 touch with
others
PU4 Using Fa¢ebook mokes 1t easier to stay ~ 0.720 0.518
mformed with my friends ond fomily
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18] U1
1U3
U4
IUs
DFPU DFPU 3
DFPU 4
DFPU 5

DFPU 6
DFPU 7

ES " ESI1

ES2

ES3

ES4

I intend to use Foc¢ebook for

¢ommuniéating with others

I will ¢ontinue to use Facebook 1n the

future

I will ¢ontinue to inérease my use of

Facebook

I will ¢ontinue to use Focebook
whenever possible

I use Facebook wall posts

I use Facebook private messoges
I use Facebook ¢hot

I use Facebook Groups

I use Focebook appli¢ations

My Foéebook aééount helps me to

achieve the 1dentity [ wont to hove

My Focebook a¢éount helps me to

norrow the gop between what I am ond

what I try to be.

My Facebook a¢count 1s ¢entral to my

identity

My Foacebook a¢éount 1s o port of who I

om

0.649

0.813

0.785

0.756

0.607

0.765

0.791

0.753
0.666

0.817

0.796

0.739

0.619

0.421

0.660

0.616

0.571

0.368

0.58

0.625

0.567
0.443

0.667

0.633

0.546

0.383

Composite Reliobility (CR) ond Cronboach’s alpha ¢on be used to assess the iternol
¢onsistency reliobility.Both CR ond Cronboch’s alpha lie between 0 ond 1, higher
values represent higher levels of internal consistency reliobility (Hour et ol., 2014;
Gliem & Gliem, 2003). All the reliobility indicotors are ot o satisfactory level (Table
3).Convergent volidity of o study ¢on be ensured by averoge vorionce extracted
(AVE)(Fornell & Lor¢ker, 1981).AVE values greater thon 0.5 ¢on be ¢onsidered os on
adequoate level of convergent validity (Bogozzi & Y1, 1988).There 1s no ¢ritical 1ssue in

¢onvergent validity (Toble 3).
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Table 3: Composite Reliability, Cronbach’s Alpha and AVE Values

Latent Variable CR Cronbach’s alpha AVE

PEOU 0.817 0.701 0.529
PU 0.805 0.679 0.508
U 0.839 0.747 0.567
SMU 0.842 0.764 0.518
ES 0.833 0.731 0.558

Fornell-Laréker ¢riterion (1981) “Compares the square root of the AVE values with the
lotent varioble ¢orrelations” (Hour et ol., 2014, p. 105), and used to ossess the
disériminont volidity. Toble No 41llustrates thot thedis¢rimimont validity 1s met 1n this
research since the square root of AVE of each lotent varioble 1s greater thon the latent
varioble orrelations.

Table 4: Discriminant Validity

ES 1U PEOU PU SMU
ES 0.747
U 0.551 0.753
PEOU 0.331 0.381 0.727
PU 0.309 0.439 0.494 0.713
SMU 0.412 0.372 0.216 0.186 0.720

4.3 Structural model evaluation and hypotheses testing

The first step of the stru¢tural model evaluotion 1s to test the multicollinearity omong
the independent variobles. Sarstedt et ol. (2017)suggestVIF values above five indicate
¢ollinearity among the prediétor variables. A¢¢ording to the Smart-PLS report, oll VIF
volues were below 0.5, indi¢ating thot there 1s no multi¢ollinearity 1ssue 1n the ¢urrent
study. Next step 1s to ossess the significonée ond relevonce of struétural model
relationships. Toble 5 1llustrates path Coeffi¢ients of the struc¢tural model ond
significonce testing results. All paths were stotisti¢olly signifi¢ont, supporting oll four
hypotheses.
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Table 5: Path Coefficients of the Structural Model and Significance Testing
Results

Path Path T Statistics P Values Significant
coefficient 1.96 < 0.5>

PEOU -> PU 0.494 10.220 0.000 Yes

PU ->1U 0.439 6.675 0.000 Yes

IU > SMU 0.372 6.967 0.000 Yes

SMU -> ES 0.412 8.373 0.000 Yes

R2 voalue exploins the vorionée explouned of endogenous ¢onstruétond lies between 0
to 1, ond higher value point toword more predi¢tive acéuroy (Sarstedt et ol., 2017). R 2
values of 0.75, 0.50, or 0.25 for endogenous latent variobles ¢on be ¢onsidered os
substontiol, moderate, or weak, respectively. However, R? results of 0.20 1s ¢onsidered
high 1n some study dis¢iplines, for instonce 1n consumer behavior (Har et ol., 2011
p-145). Given that ¢urrent study 1s obout user behavior in Foc¢ebook ¢ontext, the results
mdi¢ate thot model explouns o substontiol port of the voarionée 1n the endogenous
voriobles PU, TU, ES with on averoge R2 of 0.244,0.139 ond 0.170, respectively.
However, for DFPU (R2=0.139) was ¢comparotively low (Table No 6). F20.02, 0.15
ond 0.35, ¢onsider os small, medium, ond lorge effects respectively (Sarstedt et al.,
2017). Table No 6 1llustrates thot all F2 volues ore ot a medium level. Q2 volues obove
zero indi¢ate the model’s predic¢tive acéuroCy (Sorstedt et al., 2017). As per Table No
6,Q2 values provide suffi¢ient evidence to model’s predictive accurocy.

Table 6: Goodness of Fit Criteria

s = : e
PEOU 0.324

PU 0.244 0.239 0.114
Iy 0.193 0.161 0.092
SMU 0.139 0.204 0.064
ES 0.170 0.087
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Toble 7 illustrates the summory of hypotheses testing results ond Figure No 1depicts
the final stru¢tural model.

Table 7: Summary of Hypotheses Testing Results

Hypothesis Relationship Accent Reject
1 PEOU -> PU .
2 e Accept
3 N Accept
4 AU > ES Acten
| . || : [ : || ] |
0726 0678 0.726 0.720

~w

0649 0813 0.785  0.756

Figure 1: Final Structural Model

5. Discussion

This study examines ontecedents to use dematerialized Facebook possessions ond the
impact of demateriolized Facebook possessions on ¢onsumer extended self. First, the
study assumed that PEOU of Facebook was positively related to PU of Fa¢ebook,
which was océepted by empiriCal evidence. This finding 1s ¢onsistent with the
previous studies(Liu, 2010; Qin et al., 2011; Rounior et ol., 2014). These ¢ond
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hypothesis was that PU of Facebook 1s positively related to IU Fa¢ebook. Empirical
evidence provides suffi¢ient evidence to ofcept this relationship by supporting the
previous literature (Chor & Chung, 2013; Davis, 1989; Liu, 2010; Rouniar et ol.,
2014). Then, the study assumed IU Fa¢ebook was positively related to DFPU, whi¢h
waos accepted at 95% Confidence level. This finding 1s 1n agreement with the previous
studies related to octual technology usoge(Liu, 2010; Rounior et ol., 2014). Fourth
hypothesis, the originality of the ¢urrent study wos ac¢éepted by suffic¢ient evidence
mdi¢ating DFPU ¢on extend consumer self positively.

The ¢urrent study ¢ontributes to so¢iol medioond consumer behavior literoture. This 1s
the first study, whi¢h ¢onsiders demateriolized Facebook possessions os a prediétor
for ¢onsumer extended self. Adopted indi¢ators were validated through proper vaolidity
and reliobility teChniques, providing on opportunity to replicate them 1n future studies.
This 1s asignificont contribution to so¢iol media, consumer behavior theory ond future
studies.

First, three hypotheses were reloted to TAM ond study re¢onfirmed the originol TAM
relationships, enobling to use TAM 1n Facebook ¢ontext. With the digital revolution,
most maoteriol possessions (greeting Cords, gifts, ond pifture memories) ore
tronsforming 1nto digitol goods. However, the question oroused wos whether
¢onsumers acéept these demoteriolized possessions os self extending goods. This
study Contributes to the existing literature by providing on onswer to this question.
Findings suggest that demoteriolized possessions ¢on extend consumer self positively.
Digital morketers, SNS ¢omponies ond investors will be benefited from the ¢urrent
findings. A¢¢ording to Cushing (2012), os ¢ompared to the old consumers, younger
¢onsumers ¢onsider digital possessions as o port of their extended self. Thecurrent
study ¢onfirms that young ¢onsumers ¢onsider dematerialized Facebook possessions
have self-extending features, with o somple of undergroduotes. These young
¢onsumers will be€ome mass consumers 1n future ond coming generation will be even
¢loser to digital ¢ulture. As such, digital plotform 1s essentiol to communiéate with
¢ustomers 1n future. Digital morketers ¢on use the findings of this study to develop
morketing strategies for therr componies. In the offline world, ¢onsumers need to
purchase ¢ertoun producdts to reflect their identities. However, i the digital world, they
have mony options to show theirr ¢ommitment to bronds su¢h os online brond
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¢ommunities, fon poges eté. Even though ¢onsumers ¢onnot buy some bronds (self-
extendingbronds), they ¢on show others that they have on assoc¢iotion with bronds by
joming to these brand ¢ommunities or simply putting like to apoge. Further, morketers
¢on orronge more online gothering forums using Sociol Networking Sites (SNS).
These online forums ¢reate o good platform for two-way communication. Moreover,
maorketers ¢on mtroduce online brond symbols (gold ¢olor symbol, silver ¢olor
symbol) based on ¢onsumer loyalty. Therefore, users ¢on use these symbols to show
their 1dentities 1n online forums. In Facebook, ¢onsumers ¢on tog bronds in therr
profile pictures. Since selfies are beComing a popular trend, brond ombossodors
(Celebrities) ¢on upload selfies with tagged bronds. Hence, their fons will see those
bronds frequently ond they will follow the some trend.

Advertising in¢ome 1s one of the moun revenue sourées of mony SNS componies ond 1t
depends on the number of members. Sin¢e demoteriolized possessions ¢on extend
¢onsumer self, SNS componies ¢on introduc¢e more ottroctive features (demateriolize
possessions) in their SNS to ottroct more users.

Study wos ¢onducted in on emerging economy. Thus, findings will help investors to
moke their investment decisions 1n su¢h e¢onomies. For instonce, they ¢on invest more
n digital goods, whi¢h ¢on be sold 1n emerging eConomies sinée consumers ¢onsider
demoterialized possessions os self-extending goods.

6. Conclusion

This study wos designed to a¢hieve mounly two researc¢h objectives. First, to identify
ontec¢edents to use demateriolized Fa¢ebook possessions. The theoreti¢al foundation
of TAM was used to a¢¢omplish this objec¢tive ond found PEOU, PU and IU were the
predic¢tors for DFPU. As such, the original TAM relationship wos reconfirmed 1n
Fac¢ebook ¢ontext. Se¢ond, the study endeavored to exomine how demoateriolized
Focebook possessions influenced extended self. Findings confirm that dematerialized
Focebook possessions will extend ¢onsumer self positively. These findings will
¢ontribute to consumer behavior ond so¢iol media literoture ond allow praétitioners to
see consumer behavior patterns in the Facebook world from adifferent perspective.
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Although this study provides useful nsights into consumer behavior ond Fa¢ebook
usoge, the study 1s still subject to some limitotions. Though Facebook 1s o global
phenomenon, 1t 1s ¢onstrouned by local ¢onditions su¢h as ¢ulture (Wijesundoro,
2014). As such, future researchers ¢on use this model to understond ¢onsumer
extended self i other Cultural settings. Further, there ore mony SNSs su¢h os
LinkedIn, Twitter, Wec¢hat and Focebook. However, this study focused only on
Focebook. In order to have adeeper understonding, 1t 1s better to study this model with
other SNSs. In this study, only young adults were re¢ruited os respondents, other
demographi¢ groups are also growing fost on Facebook. Future studies should toke
mto a¢éount more age groups due to oge ¢on serve as on importont foactor in Facebook
usoge ond extended self.
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